\ \ ITH this issue The 


Feed Bag begins its seventh 
year. During the past six 
years we have sincerely 
«endeavored to be of unsel- 
fish service to the feed in- 
dustry and have strived fcr 
improvement and progress 
with each succeeding issue. 
Appreciating the confidence 
of. our readers and adver- 
tisers, we pledge an even 
greater measure of devotion 
and service in the years to 
come. 
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The 
Decide Now To Do Away WISCONSIN CINE 


With Scattered Buying! DAIRY FEED 


UYING from several sources is ‘‘scattera- 
tion’’...does not go with times like these. 
CENTRALIZE your feed and flour purchases 
with this ‘“‘Old Line” mill where Quality and 
Uniformity have ruled for 40 years and Service 
is dependable. 


Feed Merchants who will weather today’s con- 
ditions with a profit are looking forward— 
planning... right now, THIS MONTH, for 


next year’s base of supplies. 


ONE SOURCE will be their decision . . . one 
mill from which they can count on prompt 
mixed car shipments and in-stock service on 
poultry feeds, dairy feeds, grain, mill feeds, 
flour and table meals. 


To have the right hook-up for Fall and Winter 
buying, send for Northern Milling Co’s latest 
price list and bulletins. We can satisfy your 
needs with our complete line! 


URED BY 
NORTHERN MILLING co. 


° p BY 
Customers have confidence in the Wisconsin Line Every One a NORTHERN MILLING co. 
because “‘Results Count”’ and “Quality Always Wins PR 
in the End’’. If you want the profit that comes OFIT Manuractureo BY 


NORTHERN mILUNG CO 


AUSAU, WIS- 


from Repeat Sales—write us. 


PRODUCER 


WAUSAU, WISCONSIN 


-POULTRY FEEDS 


DAIRY FEEDS : 
GRAIN MILL FEEDS 
FLOUR and TABLE MEALS 
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Save time and trouble 
—order Strong-Scott Supplies 


Any equipment or supplies that any mill, ele- 
vator or feed plant needs is quickly obtainable 
from our large complete stocks. 


This includes all of the thousands of large and 
small items used throughout the industry. No 
order is too small to receive our prompt care- 
ful attention. It PAYS to keep the Strong- | 
Scott catalog handy. 


SUPERIOR D. P. CUPS 


Increase Elevator Capacity 


They hold more, are placed closer on belt, discharge 
perfectly. Nothing to change but the cups. We 
carry full stocks. 


W. C. Stephan, Rep. Box 85, Eau Claire, Wis. 


Everything Jor Every Mill and Elevator 
“She Strong-Scott Mfg Co. 


Minneapolis Minn. Great Falls Mont. 
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The local feed dealer... 


WHAT Doing for 


His Community 


ODAY the local feed dealer has a real opportunity to help the 
people in his community. What is he doing about it? How is 
he making the most of that opportunity? 


We, in the Allied Mills organization, know from close contact with 
thousands of dealers that the feed dealer of today takes a personal 
interest in the welfare of the people in his community. He looks 
upon their problems as his own and in the spirit of genuine helpful- 
ness, shows each customer, each farmer how he can make the dollar 
go further and produce more eggs, milk, butter and pork. He unsel- 
fishly gives feeders the benefit of his knowledge and experience in feeds 
and feeding—knowing that an investment in Good Will always re- 
turns a profit. 


We are glad to co-operate with the local feed dealer. We offer you 
the service of our Educational Staff of well-known authorities on feeds 
and feeding—the facilities of our whole organization—to help you help 
your customers with their feeding problems. If you want to know 
more definitely what this service means just drop us a line. 


ALLIED MILLS, Inc. 


Service Dept. A-8 Fort Wayne, Ind. 


OMAHA, NEBR. 
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careful study of basic conditions 
nderlying our feed industry today 
ed confidence to 


as always before, will help you, Mr. 


Dealer, when that time comes; to render _ 


a PROFITABLE service in feeds to 


your trade. Don't book ahead hilone 


getting Arcady’s plan. « « « « « x 


RCADY FARMS 
MILLING COMPANY 


_ 
T 
| 
| 


MILWAUKEE, WISCONSIN 


DAVID K. STEENBERGH, Managing Editor 
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Number Eight 


Back Fence ‘Trading Among Farmers 
Blamed for Weed Losses 


Seedsmen Hold Conference at Madison 


ACK fence trading among farmers 

was declared to be one of the 

chief reasons for the spread of 
noxious weeds and the retardation of 
farm crops by members of the Seed 
Council of Wisconsin who attended the 
two day conference held at Madison, 
July 14 and 15. 

Dealers were urged to handle reliable 
brands of clean, tested seeds and to 
endeavor in every way to induce the 
rural trade to plant them and discon- 
tinue the harmful practice of exchang- 
ing grain with their neighbors. 

Inspect State Farm 

The first day of the conference was 
devoted to an inspection tour of the 
state experimental farm at Madison. 
Considerable interest was manifested in 
the new varieties of grain which are 
being developed. It was generally 
agreed that only barbless barley would 
be grown by farmers in the near future. 
Clover and alfalfa plots at the farm 
also aroused much interest. It was 
pointed out that northern grown seeds 
are hardiest. 

Discussions by dealers on various 
phases of seed retailing and crop im- 
provement opened the second day of 
the conference. Elmer J. DeBroux, 
Valders Elevator Co., Valders, advised 
all dealers to handle seeds that will 
make the farmer more prosperous. 

Seed Industry Important 

“The responsibility of a seed man to 
his territory in supplying adapted seed 
is far greater than most of us realize. 
As a great share of a country’s wealth 
comes from agriculture and as seed is 
such an important part of successful 
farming it seems to me that those con- 
nected with the seed, from breeding to 
retailing, carry much on their should- 
ers.” 

Mr. DeBroux also advised dealers to 
encourage farmers to raise more alfalfa. 

The demands of the retailer, whole- 
saler and farmer upon one another were 
discussed by R. H. Lang, L. L. Olds 
Seed Co., Madison. He declared that 
all must work together and aid each 
other in rounding out a complete pro- 


gram of seed and weed control. 

George Johnson, Johnson Seed store, 
Oconomowoc, emphasized the confid- 
ence that the dealer must develop 
among his patrons, so that they will 
look upon him not only as a merchant 
but also as an expert upon whom they 
may depend for advice and service in 
the planting of crops. 

Roland Tesch, Knauf & Tesch Co., 
Chilton, reviewed the reasons for and 
the methods of seed testing. He de- 
clared that correct labeling was de- 
manded by most farmers and that firms 
which do not give this information are 
looked upon with suspicion. Mr. Tesch 


Janesville Dealers Hold 


Annual Picnic 


More than 125 persons attended the 
second annual picnic held by the Retail 
Feed Dealers Association of Janesville 
& Vicinity, at Riverside park, Janes- 
ville, July 8. Athletic events for men, 
women and children featured the day. 

In a fast game of baseball the Lukas 
Blue Cross Mash team tied the Com- 
mon Sense Mash aggregation. Mrs. Har- 
old Green, Janesville, won the nail driv- 
ing title and William Porter, Janesville, 
the bag race, while Fred Wendt, Milton 
Junction, received a thermos jug, for 
bringing the largest family to the picnic. 
The children’s games were directed by 
Mrs. George Graham who was assisted 
by Virginia Graham and. Dorothy ‘Por- 
ter. 

Cards were played, and awards in 
bridge were won by Mrs. A. C. Peters, 
Sharon, and Mrs. Klitzkie and Mrs. 
Harry Fredericks, both of Milton Junc- 
tion. In five hundred, Mrs., L. Town- 
send, Shopiere, received high honors. 
The card games were in charge of Mrs. 


Harold Green. George Graham directed . 


the games for men and Harry Knopes 
dispensed refreshments to the children. 
Jim Talbot was official meat carver. A 
dinner was served by a committee head- 
ed by Mrs. Otto Lukas, general chair- 
man, 
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also advocated the conducting of a co- 
operative advertising campaign among 
seedsmen and allied industries, which 
would induce farmers to plant only 
pure, tested seeds. 

Should Know Weeds 

“The weed content of seed,” said F. 
E. Parker, Fennimore Farmers Ware- 
house Co., Fennimore, “has become, in 
the last few. years, a serious handicap 
to the proper merchandising of local 
grown grains. To successfully over- 
come this handicap a buyer of local 
grown seed should have a knowledge 
of the different varieties of weeds which 
infest his territory. Great care should 
be taken in selecting seed for the local 
market. It should be of a suitable 
strain and variety and adapted to local 
soil and climatic conditions. 

“It is a good practice for a local deal- 
er to offer the farmers the use of his 
seed cleaning equipment at a nominal 
cost. By inducing the grower to plant 
clean seeds the dealer can eliminate 
much trouble for himself in succeeding 
years. 

Dealer’s Price Problem 

“Establishing a price on local grown 
seed and maintaining a proper balance 
between local grown and_ shipped-in 
varieties is sometimes a problem for 
the dealer. For example, if there is a 
large crop of medium clover, the dealer 
must buy the seed so he can ship out 
the surplus at a profit and set his re- 
tail price at the level he is paying the 
grower. But if the supply of local 
grown seed is limited, and he must im- 
port to supply the trade, he must then 
pay the local grower according to the 
cost of the shipped-in seed. If the 
dealer does not govern his price in this 
manner, his margin between the retail 
price paid the local grower and the 
selling price is too large.” 

The closing session of the conference 
was occupied with a discussion of weed 
control. Law alone will not accomplish 
results, but a combination of enforce- 
ment with education and development 
of a weed consciousness will do the 
job, it was generally agreed. 
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WERNER F. SPOERL, Appleton, 
Wis., has purchased the Sunshine Feed 
store, Hartford, Wis., from the Sun- 
shine Stores, Inc., Fort Wayne, Ind. 
The firm establishes stores in various 
locations to build up a market for its 
products, and when this purpose is ac- 
complished, sells them to interested 
dealers. Adam Stark, who has been 
managing the store in Hartford, is help- 
ing Mr. Spoerl until the latter is well 
established in the management of his 
new business. 


FEDERAL MILLING CO., Lock- 
port, N. Y., has started work on a 200,- 
000 bus. addition to its elevators and 
will install considerable new grain hand- 
ling and cleaning machinery. 


J. O. Doty Elected President 
By Mutual Millers 


O. DOTY, East Concord, N. Y., 

was elected president of the Mu- 

© tual Millers & Feed Dealers as- 

sociation, at the annual convention held 

by the organization at Jamestown, July 

23 and 24. He succeeds Frank J. Young, 
Alden, N. Y. 

Repeal of the agricultural marketing 
act was asked in a special resolution 
adopted by the association. The con- 
vention was opened with a short busi- 
ness session on the morning of the first 
day and in the afternoon the dealers 


You Don't Have to Sell 


PILOT BRAND 
CRUSHED 
OYSTER SHELL 


Poultrymen here and abroad ask for it because 
of its demonstrated ability to get greater egg 
production and increased hatchability. 


Itis free from rat-gathering odors and is screened 


to eliminate all waste. 


Pilot Brand has for many years been nationally 
distributed and nationally advertised. When some- 
thing else is offered a risk is taken, 


You can get the price you ask for 


PILOT BRAND CRUSHED OYSTER SHELL 


Write for our highly profitable proposition 
on our small packages 


One Broadway, New York 


PILOT | 
OYSTER SHELL | 
FLAKE 


F 


OYSTER SHELL PRODUCTS CORPORATION 


Shell Building, St. Louis, Mo. 
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and their wives at- 
tended an outing 
at Celoron park. 
The annual _ban- 
quet was held in 
the evening with 
Hugh V. N. Bo- 
dine as the princi- 
pal speaker. 


The second day 
of the convention 

J. O. Doty was devoted to 
talks by Fred M. McIntyre, Pots- 


dam, N. Y., president Eastern Fed- 
eration of Feed Merchants, and E. 
S. Harrison, Cornell university, Ithaca, 
N. Y. Mr. McIntyre pointed out the 
futile attempts of the federal farm board 
to stabilize agriculture and roundly de- 
nounced the agricultural marketing act. 
Mr. Harrison discussed protein and its 
function in feeds. 

Other officers elected in addition to 
Mr. Doty were Charles L. Zortman, 
Edinboro, Pa., vice president; Louis 
Abbott, Hamburg, N. Y., secretary and 
treasurer, and Frank Schrimper, Belle- 
ville, Pa. Frank J. Young, Alden, N. 
Y., and Anson R. Lawrence, Corfu, N. 
Y., directors. 


W. M. MAUTE, who has been in the 
feed business in Lancaster, N. Y., a 
Buffalo suburb, for the past 28 years, 
has decided it’s about time to have a 
little fun. Consequently he is planning 
to retire some time between now and 
January 1 and to devote his leisure to 
travel and other pleasure, he has in- 
formed friends. He is gradually closing 
out the stock of his place of business 
in that community. 


O. E. M. KELLER has purchased an 
interest in Kasco Mills, Inc., Toledo, 
Ohio, and since July 2 has been asso- 
ciated with this firm as vice president 
and general manager. Mr. Keller is 
one of the pioneer feed manufacturers 
of the country and in the past has been 
president of the Arcady Farms Milling 
Co. and manager of the feed department 
of the J. J. Badenoch Co. He writes 
The Feed Bag that his wife and chil- 
dren are abroad for a year and that he 
is making his home at the Toledo club. 


GREATER PIG CROP 

Approximately 9 per cent more pigs 
are being raised in Wisconsin this year 
than in 1930, according to a recent re- 
port of the state department of agri- 
culture and markets. Number of sows 
farrowed is 7.8 per, cent more than the 
previous year and the number of pigs 
saved per litter is 6.6 compared to 6.5 
a year ago. For the north central 
group of states, the number of pigs 
saved was 3.7 per cent larger this year 
than last and the number of sows far- 
rowed 2.6 per cent above a year ago. 
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Experience Convinces Samuelson 
That Portable Doesn't Pay 


Predicts Self Ruin for Machines 


HERE is only one way to get 

ahead in the feed business and 

that is to continue with sound 
merchandising policies and efficient ser- 
vice, the portable feed mill notwith- 
standing. This is the contention of T. 
R. Samuelson, feed dealer, of Lincoln, 
Nebr., who in ten years has built up a 
fine volume of trade with farmers and 
city householders. 

For many years Mr. Samuelson was 
employed by other feed men. Then he 
set up for himself in the down town 
district of Lincoln and began to grow. 
Eventually he was in his present loca- 
tion on trackage out of the high rent 
district where he does feed grinding 
and mixing along with his regular mer- 
chandising of commercial lines. But be- 
cause of the inva- 
sion of his district 
by portable mills, 
he resolved to fight 
the devil with his 
own fire, and so 
before long had his 
own portable, grin- 
ding feed about the 
country. But it 
didn’t last long, for 
the reason that 
Mr. Samuelson ap- 
plied bookkeeping 
to the _ portable 
grinder and dis- 
covered it to be a 
losing proposition. 
That is why to 
this day the port- 
able stands lonely 
on the floor of the 
big feed store to 
remind himself, 
and others to whom he points it out, 
that portable grinding is something that 
will eventually work its own ruin. 

No Money in Portables 

“Many perscns who run portable mills 
imagine they are making money, when 
they are not,” said Mr. Samuelson. 
“They are like a lot of the motor truck 
operators. They pay a little down on 
the rig and begin to work for hire and 
they see what they, imagine to be real 
profits. But they have their payments 
to make on the outfit. After a time 
the repairs start. And before they know 
it their equipment is worn out and they 
have nothing with which to replace it, 
all because they didn’t know how to 
figure costs nor what to charge for 
the work they did. That’s the way it 
is with some of the commercial motor 
truckers, and it is the way also with 
the average portable mill owners. I’m 
not worrying about them now, for they 
are their own competition.” 


Mr. Samuelson learned that the port- 
able mills in his territory were grind- 
ing feed for 15 cents a hundred and 
that was the charge he also made. It 
conformed to the price in town. But he 
found that there was too much running 
to and from jobs. Then a lot of the 


Samuelson’s Feed Mill and Warehouse 


jobs were too small, and farmers were 
never fully ready, nor did they know 
just where they wanted the feed stored. 
So many uncertainties entered into the 
game that every job took twice as long 
as expected. It wasn’t possible to make 
grinding pay enough profit to be worth- 
while, so Samuelson ordered the port- 
able off the road, and he may’yet dis- 
mount it and put the mill to work in- 
side to help out the stationary equip- 
ment. 
Goes After Business 

Mr. Samuelson’s business is acquired 
principally by going out after it. He 
employs two men who call on the trade 
and give expert feeding advice. 

“Not so much of the country solicit- 
ing in person has been done this year 
because farmers were so intent upon 
feeding only what they had on the 
farm,” said Mr. Samuelson. “It seemed 
that soliciting was too expensive for 
the results obtained. So we began to 
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use the telephone instead. However, 
we'll go back to personal solicitation, 
for the phone won’t begin to do what 
can be done by meeting a man face to 
face. You can talk matters over with 


him, and arrive at more definite con- 
clusions. 


Keeping contact with custom- 
ers when business 
is down means 
that you can keep 
them when good 
times come back.” 

Mr. Samuelson’s 
plan is for the 
salesman to. take 
the orders’ while 
leaving the deliv- 
ery to the regular 


route man. Two 
trucks kept 
busy about city 
and country. 

Mr. Samuelson 


operates under the 
name Midwest Sup- 
ply Co. His mill 
is electrically oper- 
ated, with five mo- 
tors doing the work. In the basement of 
one building is the big hammer mill and 
the molasses feed mixer. A dry mixer 
is on the main floor, along with a mill 
for cracking corn and there is a room 
set apart for pancake flour manufacture. 
Heavy grinding like that of alfalfa, is 
done in a building farther along the 
trackage. There was so much diversity 
in the Midwest Supply Co. store and 
mill that business appeared to be hum- 
ming even in late June, which is con- 
sidered a slow season. 


JOHN B. EDGAR, president of Hap- 
py Feed Mills, Inc., Memphis, may be 
a former police commissioner of his 
city, but this did not stop two armed 
negroes from robbing his payroll mes- 
sengers and escaping with $832.00 in 
cash on June 27. The payroll was for 
about 60 men employed in the mill. 


GEORGE KEITH, Hermitage Mills, 
Nashville, Tenn., will tell you that some 
industries are appreciated in their home 
towns, following a splendid illustrated 
article about his plant and _ business 
which was published in the Nashville 
Banner on July 13. 


G. L. (Jerry) STUTZ, The Feed Bag 
editorial staff, has left on a summer 
vacation for Arizona where he will visit 
with his brother. Jerry’s many friends 
and associates join in wishing him 
“bon voyage”. 
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Mrs. Carl Wilson 


RS. CARL WILSON, enter- 

prising woman feed dealer, 

Malvern, Ia., is selling a large 
volume of poultry feed despite the de- 
pression and the farmers’ tendency to 
neglect their hens because of the low 
prices of eggs. 

Mrs. Wilson’s personal experience 
proved to her that a commercial ration 
pays bigger profits than a home grown 
mixture and she consistently hammers 
this fact home to the feeders whom 
she contacts. Because she fed her flock 
right, she became a great poultry suc- 
cess. She established in town a big 
commercial hatchery when the buildings’ 
at home on the farm failed to provide 
sufficient space for a rapidly growing 
hatchery business. In her new location, 
commercial feeds were made a stock in 
trade and the same public that had 
faith in the Wilson chicks and their 
breeding, had faith also in the same 
kind of feeds to which part of the Wil- 
son success was attributed. 


Began as Poultrywoman 

The Wilson farm is located about a 
mile south of Malvern. There Mrs. 
Wilson, as a regular farm woman, be- 
gan raising chickens on a small scale 
12 years ago. She had been a school 
teacher before her marriage. The 
chicken business was a new experience 
to her but she wanted to help along 
with the farm income. Mrs. Wilson 
then, as now, was devoted to feeds sci- 
entifically mixed. She kept a record 
that proved to her that such feeds were 
the cheapest after all. Her big farm 
flock made money. Her birds won 
prizes at the fairs and other local 
shows. More and more the customers 
came for eggs, baby chicks and breed- 
ing stock. To get more contact with 
the public, Mrs. Wilson rented a build- 
ing on Main street in Malvern, and she 
has never regretted the move. 

“It would be impossible to go into 
the feed business out on the farm as I 
have here in the trade center,” she said. 

To the customers who buy her chicks 
she recommends her choice of the mash, 
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Mrs. Wilson’s Hens 
Show Patrons 


It Pays 


to Buy 


Commercial Feeds 


stacked high on the floor of the front 
room of the building, while the incu- 
bators occupy the rear. There is the 
starter, the growing mash, and then 
the supplements that she sells also in 
good quantity to those who insist upon 
mixing their own ration. But she pre- 
fers to sell the balanced ration com- 
plete, the same that she uses for chick- 
ens and laying hens the year round on 
the farm. 
Boosts Commercial Feeds 

“There is no question about it,” Mrs. 
Wilson tells her customers. “I have 
kept records, and I find it pays best 
to feed the commercial mixtures. It 
isn’t the cheap feed that makes the 
most profit. And it pays to keep the 
proper ration before the hens right 
through the summer so that they will 
be in condition for laying when the time 
of high priced eggs arrives. Good feed 
is better than medicine,” she assures. 

“One woman called me out to see her 
flock which had been giving her 
trouble,’ Mrs. Wilson related. “She 
had sent away for special treatment, 
and the specialist had given some med- 
icine, and then requested that bran be 
added to the ration, and that the corn 
be ground fine. That fineness probably 
did more good than the medicine. I 
explained the need of properly mixed 
feeds, ground very fine, to her, and she 
has been using them since and without 
any more sickness in the flock and with 
good production results.” 

Mrs. Wilson says she finds among 
farm flock owners the one great fault 
of letting the poultry shift for itself 
when summer comes. “At this time 
of the year they quit feeding,” she con- 
tinued, “the hens run down, and then 
when fall comes a lot of feed must be 
consumed before the hens can be re- 
turned to condition, which is usually too 
late to benefit from the early winter 
prices for eggs. You can’t condition 
a hen in a short time. And when the 
hen stops eating the right food, she 
stops laying, molts all summer, and 
fall comes, finding her deficient in con- 
stitution. I feed my flock commercial 
mixtures all summer. I know from 
long experience with various trials that 
it pays.” 

In 1931 despite the depression, Mrs. 
Wilson managed to sell all her chicks, 
with the exception of about 2,000 cull 
pullets and cockerels. These she was 
feeding with growing mash on sweet 
clover pasture on the farm, and selling 
two-pound weights regularly at 23 to 
25 cents a pound. 
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To get eggs for the hatchery, she 
buys about 85 accredited flocks, and 
does all of the culling herself. She also 
culls outside flocks at regular fees. It 
gives her contact for feed sales. She 
also stresses the importance of holding 
the worthwhile flocks together for the 
better times that are sure to come and 
to feed correct feeds, although the price 
of farm grown grain is low. “It must 
be remembered that the prices of com- 
mercial feeds are down accordingly,” 
she says, “and it still behooves the poul- 
tryman or owner of live stock to pro- 
duce all the volume possible at the low- 
est possible cost.” She asserts that 
scientifically prepared mixtures, accord- 
ing to her own farm feeding experi- 
ments, are means to this end. 

If Mrs. Wilson was asked to give one 
word of advice to those contemplating 
either a feed or a hatchery business, 
it would be that of the location for the 
store. 

“Go to the center of things for the 
establishment of the store,” she said. 
“That’s where farmers like to buy, es- 
pecially in the small town.” Her own 
headquarters are among the most im- 
posing on Main street. When the hatch- 
ery business wanes in late May, the 
feeds are still carrying on to round out 
the year. 


FRANK BROBST, Kraft-Phenix 
Cheese Corp., Chicago, is a modest 
fellow. He wrote on July 21 that the 
news of the month is that he will con- 
duct an exhibit at the Louisville Baby 
Chick convention which will dramatize 
the phenomenal growth in sales of Kra- 
co milk sugar feed. All Frank’s friends, 
however, know that the news of the. 
month was the arrival of Thomas 
Hagen Brobst on July 11, 1931. 


VIC JAY, western sales manager of 
the National Oil Products Co., Har- 
rison, N. J., and Miss Gertrude Waring, 
Elgin, Ill, were married on June 27. 
Congratulations and best wishes of the 
feed industry go to Mr. and Mrs. A. 
V. Jay who will live at Chicago. 


FRED M. McINTYRE, Potsdam 
Fuel & Feed Co., Potsdam, N. Y., 
boasted he was a descendant of a signer 
of the Declaration of Independence 
while presiding at a recent meeting of 
the Eastern Federation. He refused to 
give the name of his ancestor, privately 
explaining that the man had later been 
jailed. 
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A Real Opportunity for... 


eed Mill Superintendents! 


e The Big Boss is asking questions today ...no department of the business is immune. The 
production end of the business, YOUR department—is now in the spotlight. Competition has closed the door to 
long margins... but the Big Boss knows that the gate to LOWER PRODUCTION COSTS is still wide open. 


@ 10c per ton LOWER GRINDING COSTS will yield $6,000 to $25,000 per year EXTRA PROFIT in 
many feed mills—and PROFIT is what the Big Boss is interested in today. 


@ Any one of GRUENDLER’S BIG 3 COST-CUTTERS will grind out an EXTRA PROFIT on any 


job, in any mill, all the time. Actual operating cost figures on this equipment from some of the largest plants 
in America are now available. May we send your copy now? 


THE ARISTOCRAT... 


A big, slow-speed mill for grinding all free flowing grain, 
screenings, bran, oat hulls and similar materials. Made in 
6 popular sizes to fit every need. Guaranteed to produce 
the largest capacity per horse-power, turning out a uniform, 
high quality product. 


THE DICTATOR... 


For grinding ear corn, cotton seed cake, beef cracklings as 
well as all free flowing grains, this big slow-speed mill is 
the last word in capacity, low ton-cost and long life. 
Made in 2 sizes and fully guaranteed. 


» 
THE COMBINATION .. . 


The ideal mill for dairy sections, or where- 

ever large quantities of roughage, hay and ear 

corn as Well as all free flowing grains must 

be ground. The easy flexibility of this mili 
makes it the most desirable piece of equipment ever offered to 
the industry. 


@ A request on your letterhead will place full details of these mills in your hands, without obligation. g 


GRUENDLER CRUSHER & PULVERIZER CO. 


2915 NORTH MARKET ST. ® & ST. LOUIS, MISSOURI 
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Business is really bad when company 
presidents begin laying off their son- 
in-laws. 

FLAMING YOUTH 

A girl from out west of St. Paul, 

Made a newspaper dress for a ball; 

She made a great hit, 

Till she somehow got lit, 

And burned, funny section and all.— 
Contributed by a reader of The Feed 
Bag. 

CORNHAY WEAKLY NEWS 

A traveling magician gave a perform- 
ance at the women’s club house last 
Friday, making most of the folks’ pock- 
etbooks disappear. 

Judd Perkins tore up considerable of 
his property last Wednesday forenoon 
when he mistook the potato bug poison 
barrel for the beer keg and took a draft. 

Pop Seefert’s eyesight has improved 
considerably. since the new bathing 
,beach opened. 

The local band gave a concert Mon- 
day night and was presented with a 
large collection of vegetables. 


CORRECT SUSPICION 

Nurse (at insane asylum): ‘“There’s 
a man outside who wants to know if 
any of the male patients have escaped 
recently.” 

Doctor: “Why does he want to 
know?” 

Nurse: “He says that somebody has 
run off with his wife.” 


FOR CAT’S SAKES 
Customer: “Where is your door?” 
Feed Dealer: “Oh, I just tied a dog 

to the knob and the warehouse cat 
walked by.” 
* * 
PIOUS POP 

The minister called at the Jones’ 
home one Sunday afternoon and little 
Willie answered the bell. “Pa ain’t 
home,” he announced, “he went over 
to the golf club.” 

The minister’s brow darkened and 
Willie hastened to explain: “Oh, he 
ain’t gonna play any golf, not on Sun- 
day. He just went over for a few 
drinks and a game of poker.”—Park & 
Pollard Scratch. 


CLEVER GOLD DIGGING 

Druggist’s Wife: “I can’t imagine 
how you get so much money from your 
husband.” 

Feed Dealer’s Wife: “Oh, I simply 
say I’m going back to mother and he 
immediately hands me the fare.” 

+ @ 
NIGHT LIFE 

Salesman: “Is there any night life in 
your town?” 

Podunk Postmaster: “Oh, yes. Every 
once in a while a lodge member dies 
and we sit up all night at a wake.” 


PAUL GEBERT, JR., Lincoln Mill, 
Merrill, Wis., has purchased the Atcher- 
son feed warehouse in Tomahawk, Wis.., 
and is remodeling it into a modern 
feed store. Erv. Schult has been ap- 
pointed manager and a full line of flour, 
feed, hay, grain and seed will be sold. 
Mr. Gebert is one of the most prom- 
inent dealers in the state and his firm 
has been a member of the Central Re- 
tail Feed association since it was organ- 
ized. 


GEORGE STRONG, Conklin & 
Strong, Warwick, N. Y., asked one of 
the few unanswered questions at the 
business clinic held in connection with 
the recent Eastern Federation conven- 
tion. The question is, “How Long Can 
a Feed Dealer Sell at a Loss and Still 
Make a Profit?” The Feed Bag will 
award a gold iron cross for the best 
answer. 


Goop feeds that make good 


«... over half a 
century’s experi- 
ence blended into 
every bag.’’ 


Feeds for Poultry and Livestock 


Ask our representative 
about the new Vitality 
Merchandising Program 


Ystatity Nitls, Ine. 
Board of Trade Building 
CHICAGO 


Page Twelve 


THE FEED BAG—AUGUST, 1931 


CP Am rh F 
Sus \ Carefully Sifted for Feed Dealer Consumption 
a 
| 


Federation Board of Governors 
Begins Booster Work 


Members Receive Widespread Support 


HE board of governors of the 
Eastern Federation of Feed Mer- 
chants is finally in action and 
predictions are being made by its mem- 
bers that it will be the most valuable 
feature that has ever been developed 
for the eastern retail trade. All but a 
few of the district governors have been 
appointed and President F. M. MclIn- 
tyre has announced that the member- 
ship will be completed by September 1. 
Mr. McIntyre has just sent to the 
governors a bulletin outlining the work 
he expects them to perform. In part 
it follows: 
“The board of governors comprises 
key feed men in each strategic section 
of the three eastern states in which we 
operate. The members of the board 
will be the official representatives of 
the federation and responsible for the 
welfare of the trade in their respective 
territories. 
Face Three Tasks 


Three important tasks face us at 
once. They are as follows: 

“First: To list every feed merchant in 
your district with as complete informa- 
tion about each one as may be of value 
to our organization. Such a directory 
will place the federation in position to 
render intelligent service. Please keep 
the directory up-to-date when changes 
occur. 

“Second: Call a meeting of retail 
dealers in your section during Septem- 
ber and outline to them the new board 
of governors and how it can assist them. 
It is important that every retail feed 
merchant become an active member of 
the federation. Please explain the pur- 
poses of the federation to the dealers 
in your section and extend to them an 
invitation to join. 

“Third: Make a survey of general 
trade conditions in your district as they 
have any bearing on the retail feed busi- 
ness and report at once to the secre- 
tary. This should include the prevail- 
ing prices of milk, eggs and other farm 
produce. Report the prevailing prices 
of feed as charged by the dealers. Re- 
port any business conditions that are 
detrimental to the retail feed trade.” 

Election of officers will be held dur- 
ing September after the membership of 
the board is completed. 

Approval Is Widespread 

Approval of the board of governors 
has been immediate and many letters 
of commendation have reached Presi- 
dent McIntyre. 

“T will do anything I can to further 
the good endeavors of the federation,” 
wrote A. Gould Harrison, Caldwell, N. 
J. “There is plenty to do. We need 
ideas and suggestions and rules to con- 


cuct business as business men should. 
‘The board is a great step forward.” 

Bert S. Tracy, president of the 
Dairymen’s Feed Co., Malone, N. Y., 
said, “—Count on me. I am willing to 
do my share for the welfare of our 
trade. The board will bring the feed 
men closer together and will unite our 
efforts.” 

“I am entirely sold on the work the 
federation is doing and will be glad to 
help spread the good work as a mem- 
ber of the board of governors.’’—Fred 
Caswell, Rome, N. Y. 


McIntyre Cites Failure 
Of Farm Board 


The New York State Hay & Grain 
association, which met at Buffalo, N. Y., 
July 22, 23 and 24, passed a resolution 
asking the repeal of the ag:icultural 
marketing act. Similar action was taken 
by the members of the National Hay 
association which held its annual meet- 
ing at the same time in Buffalo. 

Fred M. McIntyre, president of the 
Eastern Federation of Feed Merchants, 
spoke on the menace of the present act, 
and gave graphic illustrations of its 
harm to the farmers of the East as well 
as to the retail feed trade. 

“This act puts the government into 
business in competition with private in- 
dustry, and we must exercise our rights 
to combat it to the limit,’ Mr. McIn- 
tyre explained. “The act was passed 
on the theory that it would be the eco- 
nomic salvation of the farmers. It has 
been the reverse. Prices of grain are 
the lowest in years and farmers are re- 
ported to be burning their crops in the 
fields instead of suffering heavier losses 
by harvesting them. 

“I challenge anyone to prove a single 
good to the eastern farmer that has 
come from the act. Yet your money 
and my money is being used to experi- 
ment on a plan that was doomed to 
failure from the start. If politicians will 
not listen to those who have spent their 
lives in developing economic business 
methods, then we must force them to 
do so by combining our efforts and our 
resources to prevent further intrusion of 
our government in private business.” 


JERRY PARKS, broker at Kansas 
City, Mo., announces that he is asso- 
ciated with C. W. Chapin in the Parks- 
Chapin Co., at 327 South LaSalle street, 
Chicago. He will continue to operate 
his Kansas City office independently but 
the new company will succeed to the 
business which formerly operated under 
the name of J. P. Parks at Chicago. 


THE FEED BAG—AUGUST, 1931 


“I want to thank you for the ap- 
pointment to this important committee 
and will do all I can in Rensselaer 
county.”—John Danahy, Troy, N. Y. 

“The idea is a good one and I will 
gladly serve as a member of the board 
in this district.”"—Bruce L. Hall, Coo- 
perstown, N. Y. 

“Just what we need to help the re- 
tail trade right now. I will do my best 
to represent the feed men in St. Law- 
rence county.”—C. B. Wright, Lisbon, 
Ne 

“The board of governors will put new 
life into the splendid work that the 
federation is already doing. I am proud 
to accept my appointment as a mem- 
ber of the board.’—H. J. Samuelson, 
Toms River, N. J. 

Meetings of retail dealers will be held 
in each district about September 15, the 
exact date to be decided later. At that 
time President McIntyre and members 
of the board of directors will send per- 
sonal messages to each governor, to be 
presented to the district dealers. It is 
expected that district clubs will be or- 
ganized at that meeting to promote the 
trade welfare in their respective terri- 
tories. 

36 Members on Board 

Membership of the board includes the 
following merchants: 

I. D. Brougham, Union Milling Co., 
Endicott, N. Y.; R. F. Saltsman, Cort- 
land, N. Y.; W. A. Salisbury, Horse- 
heads, N. Y.; H. B. Curtis, Mount Up- 
ton, N. Y.; Lee Camp, Walton, N. Y.; 


H. S. Wright, Clinton Corners, N. Y.; 


W. S. Van Derzee, Albany, N. Y.; E. 
Herrington, Hillsdale, N Y.; John O. 
Yeomans, West Coxsackie, N. Y.; Wil- 
liam I. Roe, Watertown, N. Y.; Herbert 
Fairchilds, Lowville, N. Y.; Burton 
Streeter, Johnstown, 

Fred Caswell, Rome, N. Y.; Floyd 
Stephens, Lacona, N. Y.; William Kel- 
ley, Putnam, N. Y.; Frank Mayer, Onei- 
da, N. Y.; F. M. Concannon, Hunting- 
ton, N. Y.; Bert S. Tracy, Malone, N. 
Y.; Charles B. Wright, Lisbon, N. Y.; 
Kenneth D. Ward, Savana, N. Y.; 
George Whiting, Canisteo, N. Y.; E. B. 
Dunbar, Little Valley, N. Y.; Frank J. 
Young, Alden, N. Y.; Vern Miller, 
Brocton, N. Y. 

A. R. Lawrence, Corfu, N. Y.; John 
Danahy, 2600 Sixth Ave., Troy, N. Y.; 
Percy L. Smith, Elnora, N. Y.; Harold 
Hilderbrand, Schenectady, N. Y.; W. 
B. Colyer, Jr., Cobleskill, N. Y.; F. C. 
Campbell, Odessa, N Y.; P. F. Gott- 
schalk, Hankins, N. Y.; Leroy E. 
Thorpe, Carbondale, Pa.; C. P. Wenger, 
Ephrata, Pa.; H. J. Samuelson, Toms 
River, N. J.; A. Gould Harrison, Cald- 
ge N. J.; D. L. Schaible, Glassboro, 
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They Know Their Cheese and Feeds 
In ‘Little Switzerland’ 


Progressive Dealers Serve Scenic Area 


By Emil J. Blacky 


F the wear and tear of business has 

lowered your spirits and made you 

dull and irritable, jump into your 
automobile and take a drive through 
the refreshing country in the south cen- 
tral part of Wisconsin, appropriately 
called Little Switzerland. As you view 
the hilly crests, adorned with verdant 
woods and you dip down into the fer- 
tile valleys and rise again over wind- 
ing roads to new heights of scenic won- 
ders, the blues will make a rapid exit, 
and you'll feel that this isn’t such a 
bad world after all, even with everybody 
complaining about the depression. The 
unrestrained hospitality of the progres- 
sive dealers and farmers in this land, 
made famous by its output of Swiss 
cheese, will give you new confidence. 
And you'll get some real, first hand in- 
formation on how to sell feeds. 

Farmers Proud of Herds 

Owners of the sleek herds grazing on 
the hillsides are conscientious about the 
care and feeding of their animals and 
the dealers are equally careful and par- 
ticular in serving them. In the heart 
of Little Switzerland at New Glarus, 
are Hefty Brothers and the New Glarus 
Feed & Fuel Co. Both are enjoying 
a large volume of business. 

In fact, P. E. Hefty was so busy 
serving his customers that it was neces- 
sary to snap a picture of him while he 
was helping to load an order of feed 
on the truck of one of his patrons. H. 
W. Hefty was busy visiting about the 
territory, bagging additional orders. 

The Hefty brothers feed store and 
warehouse reflect the tidiness and dis- 
tinctive design of the surrounding farm 
buildings. It is constructed of fireproof 
tile and stretches for 235 feet along the 
railroad tracks. Ample space is pro- 
vided for loading and unloading and a 
wide driveway permits convenient en- 
trance. Grinding machinery hums in- 
dustriously in cne section of the struc- 
ture and at the front of the building 
the stocks of commercial feed are neatly 
stored. The two brothers launched 
their business ten years ago and have 
experienced continued success. 

Satisfied With Business 

Just a short drive down the railroad 
tracks was the New Glarus Feed & 
Fuel Co., Inc., operated by K. F. Muel- 
ler. He was wearing a broad smile 
as he checked over his books. 

“The depression hasn’t hit us hard,” 
he said. “Money is coming in nicely 
and we’re well satisfied with business.” 

Mr. Mueller’s establishment vouched 
for his optimistic views with its hum 
of activity. Several farmers were at 
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Feed establishments serving Little Switzerland are as tidy and 


progressive as the farm community which they serve. 
per left is the Roderick Lumber Co., Brodhead; upper right shows 
the William A. Becker Co. outlay at Monroe. At the lower left is 
the New Glarus Feed & Fuel Co., New Glarus. 
at the lower right houses the feed establishment of Hefty Brothers, 

nset shows P. E. Hefty, wearing a hat, and posing 


New Glarus. 
with one of his many customers. 


the warehouse door with their trucks 
and wagons, Icading orders of com- 
mercial feed. In the office Mr. Mueller 
keeps a blackboard upon which he 
writes the prices of the various products 
which he handles and lists “for sale” 
and “wanted” items free of charge for 
his customers. He is a consistent ad- 
vertiser and is always on the alert for 
new merchandising ideas. 

At Belleville, Wis., located a short 
distance from New Glarus and repre- 
senting another Swiss community, Joe 
Brueling serves the thrifty farmers with 
feeds. At the time of our visit carpen- 
ters were busy repairing Mr. Brueling’s 
warehouse which was damaged when a 
freight car jumped the tracks and 
crashed into the building. But business 
was going on merrily as ever. Mr. 
Brueling had a large stock of feeds in 
the warehouse, and was confident of 
turning it over into cash within a short 
time, despite the approaching summer 
season. He was optimistic about a fu- 
ture upturn in general business condi- 
tions. 

Monroe Boosts Cheese 


Leaving Belleville with Joe smiling 
a parting greeting, we rolled over hills 
and down into valleys towards Monroe, 
arriving just as the sirens were an- 
nouncing the noon hour. The crisp 
country air had given us an appetite 
and we sat down at a restaurant table 
to do justice to a good meal. 

We ordered American cheese, and 
were courteously informed that none 
other than the Swiss variety would be 
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At the up- 


The long building Lf 


served. And so we ordered Swiss and 
enjoyed every bite. That’s what we 
call boosting the old home town, and 
leave it to Little Switzerland to do it. 


Two successful firms supply the farm 
trade with feeds in this bustling city. 
On a busy corner is located the William 
A. Becker Co. establishment. It is a 
combination grocery and feed store 
which covers a large area. John Becker, 
who operates the business and is also 
a director of the Central Retail Feed 
association, was delving into a delivery 
of mail. He immediately took time out 
to show us the mill, fully equipped with 
modern grinding and mixing machinery 
and the warehouse, creaking under the 
weight of large stocks of commercial 
feeds. 

Stresses Advertising 


Mr. Becker is a firm believer in ad- 
vertising and the application of modern 
merchandising methods. Although the 
other departments occupy some of his 
time he is chiefly devoted to the feed 
business. In addition to the main store 
located down town, the company owns 
two warehouses, situated on track. Coal 
and fuel oil are also sold. 

The Monroe Roller Mills whirred out 
a busy tune as we chatted with T. R. 
Evenson, who boasts of the fact that 
he has kept his losses on bad accounts 
down to one-half of one per cent. A 
complete story of the methods he em- 
ploys to retain this record was published 
in the July issue of The Feed Bag. 

On our return trip to Milwaukee we 

(Continued on Page Twenty-seven) 
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this coupon 
open the door 


reater Opportunity 


You don't have to use a pencil to figure the increased profit—the 


savings you will effect—if you buy your flour and feeds from 
one source. 


One order—one shipment—one car to unload! That’s enough, 
isn’t it? 

Commander-Larabee flours and feeds are nationally known and 
demanded. By stocking Commander-Larabee products, you offer 
your customers a line of merchandise which they know to be 
of the highest quality—tried and tested for years and years. 


Yet you can make more money selling Commander-Larabee 
products. 


Let us tell you all about the Commander-Larabee “profit-car” plan. 
Let us tell you how dealers in all parts of the country are making 


more money this year through this plan. Merely return the coupon | 


below; we will send you a letter with complete details, and then 
leave it up to your own good judgment. 


Send the coupon now; it will mark the beginning of a new day 
in your business. 


COMMANDER-LARABEE 


CORPORATION 


Minneapolis, Minn. Kansas City, Mo. 


Commander Larabee Corporation, 
Minneapolis or Kansas City. (Address nearest office.) 


Please send me, without obligation, details regarding your “profit-car” plan. 


Name Address. 


City 


State 
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Aeroplane View of the Cedar Rapids, Iowa, Mill 


A FEED for Every 
Purpose 


—fgives a Quaker Dealer’s customer every reason 
for a return buying trip. And it’s interesting 
to watch the way one Quaker Feed will develop 
the customer’s confidence in other Quaker 
Feeds. 


The Quaker Oats Company supports its deal- 
ers with a year-round selling program—with 
national and local advertising help—with ready 
delivery service—and with helpful information 
from stock and poultry feeding experts. 


It will pay you to investigate the possibilities 
Quaker cooperation offers. Just write a card 
or letter asking for information about the 
Quaker Dealer Plan. 


THE QUAKER OATS COMPANY, CHICAGO, U.S. A. 


BUY QUAKER FEEDS IN STRIPED SACKS 


OA 
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E. $. Woodworth & Co. 


MINNEAPOLIS, MINNESOTA 


Offer a complete line of | 


Millfeeds 


OIL and COTTON SEED 
MEALS 


either straight or mixed cars. 


Large warehouse facilities and com- 
plete stocks insure prompt shipment. 


ne 
Grain. we ofer 
Oats, Corn, Rye, Barley 
and Chicken Wheat 


WIRE OR PHONE 
ATLANTIC 4593 for PRICES 


Try Us. You will like our service. 


| 
Quality 


The finest quality pro- 
ducts at the lowest 
price—that is the tribute 
paid us daily by satisfied 
users of 


‘RED 3”? Brand: 
Rolled Oats 
Steelcut Oatmeal 
Whole Oat Groats 
Ground Oat Groats 
Feeding Oatmeal 
Hygrade Oatfeed (11% Protein) 
Reground Oat Hulls 
Unground Oat Hulls 
Fine Ground Oat Hulls 
White Hominy Feed (7% Fat) 


Wire us for Quotations 


The Corno Mills Company 
East St. Louis, Ill. 


Three Minute Cereals Company 
Cedar Rapids, Iowa 
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Business Revival 
Must Start 
With Adjustment 
Of Prices 


By Harland H. Allen 


ONSUMER credit has been go- 

ing through deflation. Except 

in the automobile business it 
is probable that the proportion 
of consumer credit to total con- 
sumer expenditures is smaller now 
than 18 months ago. Herein is a clean- 
cut illustration, however, of the chief 
weakness of consumer credit, both from 
the standpoint of business and of the 
consumer himself. Beyond certain 
well-defined limits of defensible use, 
consumer credit tends to expand when 
the consumer needs it least, and to 
contract when he needs it most. 

So also just at the time when there 
are already too many other factors 
working toward price inflation and 
eventual collapse, consumer credit ex- 
pansion intensifies the situation, and 
also, when depression comes, the quick 
curtailment of the use of consumer 
credit intensifies the deflation. We 
need, of course, devices which will hold 
the use of consumer credit within 
bounds on the way up, and then pre- 
serve its availability on the down-swing 
of business to help maintain buying 
power against reduced money incomes. 

Security Inflation Corrected 

Security inflation probably has been 
corrected in a more thorough going way 
than any of the other major causes of 
depression. This is true also with re- 
gard to security credit volume. At the 
beginning of 1931 brokers’ loans are 
but a small fraction of what they were 
at the peak of 1929. Even the collat- 
eral loans of commercial banks have 
been substantially reduced, despite the 
fact that these loans are now believed 
to contain relatively small proportions 
of support for security values. 

Insofar as the excessive issuance of 
new securities became a depression fac- 
tor in business conditions, this has been 
largely eliminated. Depression stock 
prices naturally have reduced the at- 
tractiveness and thus the marketability 
of the stock issues. The erratic course 
of bond prices during the last year has 
kept the volume of high grade bond 
issues measurably well under control, 
while the precarious nature of the busi- 
ness during 1930 kept the bond market 
frowning on all borrowings of the 
second and third rate groups through- 
out the year. 

Inventories Are Low 

Over-production is still with us in 
some lines, but it has been greatly re- 


duced in most lines. Control in the out- 
put of raw materials has been much 
slower than for manufactured products, 
and the average cycle of production is a 
full year or more for raw materials 
and only a few months or weeks in 
the case of most manufactured goods. 
In consequence inventories of manu- 
factured goods are in many instances 
the lowest they have been for years. 
This is particularly true of those lines 
which have deflated their prices in 
line with the trend of the times. The 
world supply of many raw materials, 
like cotton, copper, sugar, silk, wheat 
and coffee are still oppressively heavy. 

Not so much headway has been made 
jn the correction of disproportionate 
production. Business thinking still 
seems to run in terms of stimulating 
the already overstimulated industries 
and of expansion along the very lines 
which have been over-expanded, in terms 
of a well balanced industrial set-up, 
during the years just past. This is well 
illustrated in a current news item, re- 
viewing the steel developments in Jan- 
uary, which read: “Orders come 
through in substantial volume, but they 
were mostly of a miscellaneous charac- 
ter” and the inference continues that 
this was the disappointing feature. 

Let us take the “but” out of the above 
sentence and read it: “Steel orders came 
through in substantial volume in Jan- 
vary, and from a wide variety of sour- 
ces.” That is good news, not bad news. 
It means that the whole “body eco- 
nomic” is getting a good dose of iron. 
It means moreover, that no one indus- 
try is running away with all the im- 
provement this spring; that recovery, 
slow as it is, is setting in on a broad 
basis, and a sound foundation. 

1931 Is Our Criterion 

Insofar as “excess capacity” in indus- 
try constituted a burdensome overhead 
in 1929, and offered continuous temp- 
tation—even pressure toward over-pro- 
duction, that factor has been greatly re- 
duced, by the mere passage of time, 
through obsolescence, wear and_ tear, 
and other depreciation. ‘The slow re- 
covery of your financial markets, while 
disappointing on the one hand, never- 
theless has had its compensations, in 
that we have escaped the temptation 
to revive business by building added 
millstones around its neck in the shape 
of more excess capacity. 

The present situation is of course an 
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W.E. Suits 


Mr. Suits, Quaker Oats Co., Chicago, is 
chairman of the executive board of the 
American Feed Manufacturers association. 
The article published herewith is the second 
installment of an address by Harland H. 
Allen, delivered at the recent manufacturers’ 
convention. 


outgrowth of the factors and the events 
which have preceded it. There is value, 
nevertheless, in attempting to appraise 
the present in terms of its own char- 
acteristics, as well as by those which 
have contributed to it. Such a double 
check of the situation should increase 
the likelihood of our understanding it, 
and of our devising methods and means 
that will improve it. We are going 
forward into 1931 with the advantages 
and the handicaps of this year, not 
those of last year and the year before. 
What the year 1931 shall record in the 
way of progress for business and fi- 
nance depends very largely upon how 
squarely wei face the facts of 1931 and 
with what measure of sane vigor we 
attack its problems. 
Purchasing Power Low 

The outstanding characteristics of 
business in the first quarter of 1931 
are reduced purchasing power and un- 
der-employment. Purchasing power 
began to be inadequate before the 
break in 1929, but in its accentuated 


form today it appears to be more the 


result of deflation than the cause of 
it. In spite of that, business recovery 
waits upon the strengthening of pur- 
chasing power, and in that sense ex- 
panding purchasing power must now 
become the cause of recovery. 

Buying power has been curtailed 
chiefly through unemployment and 
price declines. But since unemploy- 
ment came about through declining de- 
mand for the goods which this labor 
produced, it is unlikely that employ- 
ment will be improved radically or 
quickly except through factors unre- 
lated to itself. 

Prices Still Inconsistent 

The principal other factor affecting 
purchasing power is the commodity 
price situation. The price declines of 


Page Seventeen 


‘ 
| : 
ae 
* 
4 
bites: 
: 
; 
= 
ven 


the past year and a half have reduced 
the demand for goods, and thus the 
demand for employment in at least 
three distinct ways. (1) Falling values 
in raw materials throughout the world 
have reduced buying power in the prin- 
cipal foreign countries, so that the 
markets for our exports have been 
greatly curtailed. (2) Distortion of the 
price structure has resulted from the 
fact that few commodity prices have 
fallen at exactly the same rate. In 
fact, some prices have actually risen 
while others have been falling so that 
now there is great disparity and seem- 
ing inconsistency. This has caused un- 
certainty in the minds of buyers every- 
where and paralyzed demand. (3) The 
decline of wholesale prices, although 
much slower than most raw materials, 
has been much faster than the decline 


of retail prices. Raw material and 
wholesale prices are, to a very large 
extent, the measure of purchasing ca- 
pacity, of producing capacity of pro- 
ducing classes. Retail prices, on the 
other hand, represent what they have 
to pay in the market. If income has 
declined 23 per cent (with wholesale 
prices) then the power of producers to 
buy has been reduced by the difference 
at least 10 per cent. Agricultural prices 
as a whole have suffered much worse 
than wholesale prices, with the result 
that farm purchasing power has been 
reduced by at least 25 per cent through 
disparity in the price decline. 
Some Adjustment Shown 

Clearly the reduced purchasing power 
which is due to price disparities is of 
a very different type than that produced 
by unemployment. It is self-corrective, 


Exsows in the sod...toes twisted skyward 
. there lies someone’s Son. There he lies among 
the things of today...there he lies gazing into 
tomorrow. Hazily he dreams. Of what? Well, he’s 
not exactly sure. But, like a boy, he's thrilled at 
the thought of what tomorrow might bring. So he 
dreams. And tomorrow...say 25 or 35 years... 
these hazy things going round and round in his 
tousled head today will have grown into things 
very, very real. 


Progress, the dictionary calls these things. Prog- 
ress touches almost everything. Consider what 
has happened since Purina Chows, feeds for stock 
and chickens, appeared 36 years ago. Pullets laying 
dozens instead of half dozens. Cows milking gal- 
lons instead of quarts. Steers putting on pounds 
instead of ounces. Pork to market in 6 months in- 
stead of 12 months. Feed has changed. Dreams 
have turned it into a science. 

To Purina, science in feeds means putting more 
eggs...more milk...more pork...more of these 
things in every bagful of feed...more of these 
things there for every feed dollar you spend. 
Purina’s job is never done. Tomorrow's feed will 
hold even more eggs...more milk...more pork 
per bagful. It will take brains...it will take 
dreamers to do this job. The Sons of today...the 
dreamers of the meadows...will be building the 


Purina Chows of tomorrow. Purina Mills, 923 . 


Checkerboard Square, Saint Louis, Missouri. 
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in large measure, for just as purchasing 
power becomes reduced through dis- 
parity in the price decline, it becomes 
strengthened as falling prices find a 
new level and become reestablished in 
their normal relationships. Purchasing 
power already is improving with every 
readjustment of specific commodity 
prices to the general commodity trend 
and with every gain made by retail 
prices in overtaking the decline of 
wholesale prices. January, by the way, 
was the first month since 1929 in which 
the average of retail prices appears to 
have made genuine headway in over- 
taking wholesale prices. The prolonged 
period of low commercial and industrial 
activity and lower profits has goaded 
business leaders into an analytical study 
of the situation and has driven the rank 
and file of business men into a deter- 
mination to work their way out of this 
depression. The most optimistic aspect 
of business in the early months of 1931 
is this change of mental attitude—this 
disposition to survey the conditions im- 
pending recovery and to attack the 
problems that beset business in a scien- 
tific manner. 
Remedies Proposed 

Among proposals being  ad- 
vanced currently by aroused business 
leaders are the deflation of wages to 
conform with price declines; a scaling 
down of the war loans; veterans’ bonus 
and other relief measures; the stabiliza- 
tion of silver through concerted inter- 
national action; more consolidation of 
industry with particular emphasis on 
the railroads; expansion of foreign 
loans; expansion of building activity, 
particularly of residential construction; 
a continuation of low interest rates, and 
more conformity in the decline of com- 
modity prices. 

Time does not permit an examination 
of the merits and demerits of such an 
array of proposals. Some are undoubt- 
edly sound; others would be helpful if 
practicable; still others are either whol- 
ly impracticable or thoroughly un- 
sound. 

The scaling down of war debts or the 
expansion of foreign lending would un- 
doubtedly bring some relief to business. 
Either should improve international 
trade, strengthen the currency situation 
of western Europe and thus lend some 


_ Stability to prices throughout the world. 


But business recovery is unlikely to 
be assisted during the period when it 
needs assistance most through the early 
fruition of either of these remedial mea- 
sures. War debt reduction continues to 
meet tremendous political resistance and 
increased foreign lending continues to 
meet tremendous economic resistance. 
There is good reason to believe that the 
world situation will be improved by pro- 
gress in both these directions in the 
not distant future, but business must 
look to other approved methods of 
speeding recovery if it is to make satis- 
fying progress in 1931. 

Thé proposal to deflate wages in line 
with commodity price deflation appears, 


on the other hand, to be largely un- 
(Continued on Page Thirty-one) 
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FAIR PRICES 
FOR FEED 


What is a fair price for the dealer to charge for bran? 
Should the mark-up be $3.00, $4.00 or $5.00 per ton today, 
when bran is worth $13.00 Chicago, the same as prevailed 
when the wholesale price was $30.00? 


This is a question for every dealer to decide for himself but THE FEED 
Bac}?believes that feed sales are actually being retarded by dealers who are 
holding their retail prices at higher levels than are justified by present whole- 
sale quotations. 


The editors of THE FEED BAG have visited many feed stores the past 
month finding, in the majority of instances, that dealers are maintaining the 
same per ton margins obtained when wholesale prices were twice as high as 
at present. Most dealers have continued their mark-up without giving any 
thought to the matter but there are a few who are out to charge all the farmer 
will pay. 


One dealer, for example, is asking $17.00 for bran in ton lots. With the 
wholesale price at $13.00, this is a mark-up of 31 per cent. This same dealer, 
who seems to have no regular system to use in figuring prices, charged $31.50 
in ton lots when he was paying $30.00 for bran. His mark-up then was only 
5 per cent. 


Five per cent is certainly not enough gross profit but, in our opinion, 31 
per cent is too much. Wholesale prices of feeds are known to every intelligent 
farmer and when farmers are getting nothing for what they sell it is natural 
they should object to paying 31 per cent gross profit to dealers from whom thev 
buy. 


We talked the matter over with one very successful dealer. He was charg- 
ing $15.00 for bran in ton lots. ‘‘We mark up everything we sell on a percentage 
basis,’ he said, “‘and figure a margin of about 15 per cent on bran. We keep 
complete records and have found it cost us about 11 per cent to handle feed 
including coverage, of course, for salaries, interest, depreciation and all other 
expenses. This leaves us a net profit of about 4 per cent which has resulted 
in a very satisfactory profit on our investment.” 


THE FEED BaG does not recommend or even suggest 15 per cent as the 
proper mark-up for all dealers to use in pricing bran or any other merchandise 
they handle. We do urge our readers to figure their costs, however, and mark 
up on a percentage rather than a ton basis. Get and keep your prices in line 
with the market and you'll sell more feed.— DAaviD K. STEENBERGH. 
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Clear Sailing! 


Good, sound business—a line that moves fast, carries good will 
it is sold, makes customers enthusiastic—that’s kind 
of business Larro Dealers enjoy! Clear Sailing year after year! 


Larro makes feeds that bring feeders the greatest profit and sells 
them under a sales policy that works for he dealer. Since 1912, 
when the first sack of Larro was sold, Larro has built a reputation 
among feeders for RESULTS — among dealers for SQUARE- 
DEAL, PROFITABLE BUSINESS! 


Larro feeds sell on their merits alone—but back of every Larro feed 
is Aggressive Merchandising—Extensive Advertising—Co-operation 

f with Larro Dealers that moves their stock! The proved results of 
Larro Feeds, coupled with Larro’s hard-hitting sales efforts, create 
customers that stay sold—create and hold for ae dealers, business 
that grows steadily and stays healthy. 


Write for complete information about the Larro Franchise in your 
territory —learn the whole story of this line of profit feeds — find 
out all that “Clear Sailing” can mean to you with the Larro Franchise 
in your hands! Write today —NOW! 


The LARROWE MILLING COMPANY 
: DETROIT, MICHIGAN 


FEEDS THAT DO NOT VARY 
FOR POULTRY—HOGS— DAIRY 


Larro Family Flour 
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Gus. Marotzke Elected President 
By Michigan Dealers 


Live Discussions Feature Flint Parley 


was elected president of the 

Michigan Grain, Feed & Hay 
Dealers association, at its 30th annual 
convention held in the Hotel Durant, 
Flint, July 17. Thomas Hyslop, Ovid, 
was chosen first vice president and 
Harry D. Gates, Jackson, second vice 
president. 

The new directors are Bert Teeple, 
Minden City, and Guy Rowell, Yale, 
elected for two years, and Fred Zinn, 
Battle Creek, elected for one year. 
Terms of directors H. R. White, Scotts; 
D. R. Agin, Battle Creek, and Raymond 
Smith, Lake Odessa, do not expire until 
next year. 

Lester Green, Toastmaster 

The board of directors has not ap- 
pointed a secretary and treasurer to 
serve for the ensuing year, but it is 
expected that Tracy J. Hubbard, Lan- 
sing, will be asked to continue in office. 
Mr. Hubbard has been secretary the 
past few years and has done much good 
work for the trade in Michigan. 

The convention opened with luncheon 
in the ballroom of the hotel. Lester 
Green, Flint, presided as toastmaster, 
and W. W. Blackney, president of the 
Flint Board of Commerce, delivered an 
address of welcome. Joseph Frutchey, 
Saginaw, read a response for A. L. Rie- 
del, Saginaw, who was unable to at- 
tend. Following luncheon, the ladies 
left for a theater party and the conven- 
tion delegates remained to hear a series 
of addresses on subjects of pertinent in- 
terest to the trade. 

Compliments The Feed Bag 

President Zinn, head of A. K. Zinn 
& Co., Battle Creek, and first feed man 
to lead the Michigan organization, start- 
ed the business session by reading the 
report of the board of directors. In his 
address, Mr. Zinn paid high compliment 
to The Feed Bag, reading the entire 
editorial ‘Merchandising vs. Specula- 
tion”, which was published in the June 
issue. He said this editorial included 
just the thoughts which he was anxious 
to bring home to the convention and 
to present for the sincere consideration 
of the trade throughout his state. 

Elsewhere in his address Mr. Zinn 
commented on the reduced purchasing 
power of the farmer, the steadily de- 
clining markets, the improved merchan- 
dising methods generally adopted by 
members of the association and said 
that “cash selling, which has been con- 
sistently advocated by this association 
for the last three years, has proved to 
be the salvation for those feed and grain 
dealers who have adopted it. * * * 
The dealer who has stuck consistently 
to the cash selling policy for the last 


(5 US. MAROTZKE, Sebewaing, 


Flint, July 17: 


at the customers’ premises, and 


of the established feed mill, and 


method, be it 


ufacturers of feed mills. 


Against Manufacturers of Portables 


The following resolution was unanimously adopted at the annual con- 
vention of the Michigan Grain, Feed & Hay Dealers association, held at 


WHEREAS, certain manufacturers of feed grinding equipment, 
whose success in the past has been due to patronage of the owners and 
operators of established feed milling properties, are promoting the sale of 
portable or so-called itinerant feed mills mounted on trucks to grind feed 


Whereas, such practice will eventually impair or destroy the business 


Whereas, it has been definitely established that adequate and complete 
grinding and mixing service cannot be rendered to the feed user by such 


Resolved that the members of this association in convention assem- 
bled, are urged to refuse to purchase any feed mill equipment from any 
manufacturer who promotes the sale or use of the itinerant feed mill, and 
that the secretary be instructed to send copies of this resolution to all man- 


two years is in an extremely fortunate 
position compared with his neighbor 
who has felt that the extension of credit 
is a necessary part of the feed business. 
No matter how well he may be financed, 
the dealer who tried to perform func- 
tions of a banker and supplied his cus- 
tomers with capital as well as feed has 
had many sleepless nights and is going 
to have many more. 


Optimistic About Future 


“I feel more optimistic about the fu- 
ture of the feed and grain business right 
now than I have in any of the last seven 
years,’ Mr. Zinn said in conclusion. 
“Most of the large fortunes in this 
country had their beginnings in periods 
like the present. No tremendous for- 
tunes are going to be made in the feed 
and grain business either now or later 
but the present presents a far better 
opportunity for development than did 
1927-1929. Then we were riding for a 
fall, now we have our feet on solid 
ground.” 


Secretary Hubbard reported on the 
service rendered by the association dur- 
ing the past year, describing conditions 
during the period as the hardest ever 
experienced by the grain, feed and hay 
trade of Michigan. “It is my belief,” 
he said, “that had not most of you 
adopted the cash basis for retail sales 
during the spring of 1930, many would 
not have been able to survive the ordeal 
we have passed through since our last 
convention.” 

Mr. Hubbard predicted a general im- 
provement of business for this fall, say- 
ing that good crops were expected in 
the state and that on July 1 there were 
in Michigan, 1,500,000 head of cattle, 
250,000 hogs, 200,000 horses, 6,000 
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mules, 800,000 sheep and lambs and be- 
tween 15 and 16 million poultry. Ten 
thousand horses have been brought into 
Michigan since July 1, 1930, he report- 
ed, and more are coming every week. 
He said this means that horses are re- 
placing the tractor on Michigan farms 
with lower operating costs and the elim- 
ination of repairs and depreciation. 
Hubbard’s Recommendations 

Concluding his report, Secretary Hub- 
bard made the following recommenda- 
tions: (1) Handle your business on a 
strictly cash basis. (2) See that all 
farm produce purchased is worth the 
price you pay for it and do not at any 
time, through selfish motives, antagon- 
ize your neighbor by boosting your 
buying prices beyond the basis agreed 
upon or by cutting your selling prices 
below market values. Get a reasonable 
margin of profit on your investment 
and permit your neighbor to do so as 
well. (3) Attend every district associa- 
tion meeting held in your locality and 
take an active part in them. (4) Help 
make your state association bigger and 
better. Join the organization if you 
are not a member. Pay your dues 
promptly and help the officers and direc- 
tors to serve you and the industry. 

Lee M. Swift, Lansing, discussed the 
subject “How to Buy Grain at a Profit”. 
He cautioned the dealers against over- 
bidding and said that with a small mar- 
gin to work on dealers must buy strict- 
ly on grade and enforce the Tri-State 
discounts. 

Ward and Cline Talk 

Russell E. Ward, Jackson, talked on 
“The Advantages and Possibilities of 
District Associations”. He said that 
success in the grain business depended 

(Continued on Page Thirty-two) 
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FROEDTERT 
Grain & Malting Co. 


Grain and Feed 


MILWAUKEE 
MINNEAPOLIS @ @ 


Add molasses to your feeds 
and to farmers grists and 
share in the profits of sweet 
feed mixing. ~The New Mon- 
arch Outfit applies up to 50% 
molasses to feeds and turns 
out a thoroughly sweetened 
product free from molasses 


balls, feeds that are fresh, well mixed and 


fragrant. 


Requires no heat, easy to 
made with capacities of 2, 5 
per hour. 


No obligation. 


Full information on request. 


More Profits with a Monarch ae 
CoLD MOLASSES QUTFIT 


Compact 


Easy to Operate 


Reasonably Priced 


operate and 
and 10 tons 


When you buy o yp ey you are protected by the largest manufacturer 
f Feed Milling Machinery in America. 


SPROUT, WALDRON & CO., INC. 


Chicago Office, 9 So. Clinton St., Buffalo Office, 725 Genesee Bldg. 
Box 318 Flour Mill Machinery—Feed Mill Machinery—Grain Elevator Equipment— Muncy, Pa. 
Since 1863 Material Handling Equipment—Power Transmission Appliances. Since 1863 


Representatives conveniently located throughout the United States. 
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National 


Join New York 


Hay Men 


Group Convention 
At Buffalo 


OINT conventions of the National 

Hay association and the New York 

State Hay & Grain Dealers as- 
sociation were held July 22 to 24, at 
Buffalo, with more than 350 members 
in attendance. 

Samuel Deuel, Pine Plains, N. Y., 
called the convention of the state asso- 
ciation to order on the first day; Bruce 
Dean, Auburn, giving a memorial to 
members who have passed away during 
the year just ending. 

Dr. Harry T. Collings, of the Uni- 
versity of Pennsylvania, discussed the 
economics of agriculture as the princi- 
pal speaker at the first day’s session. 
He said the farmers of the country have 
been “saving at the spigot and wasting 
at the bung.” He based this conclu- 
sion on the contention that modern sci- 
ence has brought production up to a 
high standard on American farms but 
that this has not been matched with 
effective distribution. 

Cites Farming Needs 

Better marketing methods, more spe- 
cialization in production and improved 
financing methods are the crying need 
of the hour in American farming, Dr. 
Collings said. He contended that the 
efforts of the federal government to 
solve the problems of agriculture had 
been ineffective. 

Chris H. Egly, Fort Wayne, Ind., 
president of the national association, 
was called in to address the state gath- 
ering. He said the failure of the cotton 
crop in the South had caused many 
plantation owners to replace that com- 
modity with hay and would have an im- 
portant effect for a long period in re- 
ducing the importation of hay and feeds 
normally taken into the South from 
other producing regions. 

The state convention closed with an 
evening banquet in the Hotel Statler, 
which was the headquarters of both 
gatherings. Harry S. Lockwood, New 
York, was in charge of arrangements. 
Dr. S. Wallace Petty, noted Pittsburgh 
minister, gave an inspirational address 
at the dinner. 

Murphy Is President 

New officers were presented. They 
are E. B. Murphy, Syracuse, president; 
A. G. Baltz, LaFargeville, vice presi- 
dent; Franklin L. Lewis, New York; 
Mr. Deuel and H. A. Bascom, Boston, 
Mass., directors for two years. 

Among other speakers heard at the 
convention were Representative John 
Taber, Auburn, N. Y., who urged the 
farmers to guard against over produc- 


tion, and Payne Williams, New York, 
traffic advisor to the association, who 
discussed the proposed increase in 
freight rates. He said an informal cen- 
sus of state association members indi- 
cated the majority are opposed to the 
boost. 

Edgar A. Black, president of the Buf- 
falo Corn Exchange, welcomed, the na- 
tional convention at the opening of its 
sessions. Fred K. Sale, Indianapolis, 
Ind., secretary and treasurer of the na- 
tional organization, denounced the poli- 
cies of the federal government with 
respect to grain marketing. A resolu- 
tion was adopted endorsing the pur- 
poses of the recently founded Federa- 
tion of American Business Men, organ- 
ized to reduce the amount of encroach- 
ment of the government into private 
business. 

Harley F. Drollinger, Buffalo banker, 
told the dealers there is still ample op- 
portunity for American feed interests to 
do a good merchandising job in spite 
of reduced numbers in livestock on 
farms and low prices prevailing for the 
products of agriculture. 

The national association elected Wil- 
liam Walton, Pittsburgh, Pa.,_presi- 
dent; Avon Burk, Decatur, Ind., first 
vice president; Edward G. McMahon, 
Howick Station, Quebec, second vice 
president. Fred K. Sale was reelected 
secretary and treasurer and James G. 
Suttle, Omaha, Neb., traffic manager. 

New directors chosen are Victor C. 
Dickey, Washington, D. C.; Samuel 
Deuel, Pine Plains, N. Y.; Harry W. 
Milligan, Sioux City, Ia.; Henry 
Fruechnicht, Louisville, Ky., and the 
retiring president. 

Fred M. McIntyre, Potsdam, N. Y., 
invited the state association to hold its 
next meeting jointly with the Eastern 
Federation of Feed Merchants. 


JAMES H. HAMMILL, Minneapo- 
lis, president of E. A. Pynch Co., manu- 
facturers of milling machinery, died re- 
cently at the age of 70. Mr. Hammill 
served as a milling engineer for the 
United States food administration dur- 
ing the world war, disseminating infor- 
mation to milling concerns on how to 
meet government requirements in pro- 
ducing flour. Before his association 
with the Pynch firm, he was district 
manager in Minneapolis for the Allis- 
Chalmers Mfg. Co., Milwaukee. He is 
survived by a son, Frank, who is treas- 
urer of the firm, and by a sister and 
two brothers. 
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S. E. St. John 


Mr. St. John, Red Front Flour & Feed Co., 
Eau Claire, is president of the Central Re- 
tail Feed association. He formerly headed 
the Eau Claire District Dealers club. 


Kain Is Elected to Head 
Eau Claire Dealers 


R. J. Kain, Kain-Lampert Lumber 
Co., Augusta, Wis., was promoted to 
the presidency of the Eau Claire Dis- 
trict Dealers club, affiliated with the 
Central Retail Feed association, which 
he has been serving as secretary, at its 
annual meeting held at Chetek, Wis., 
July 23. Mr. Kain succeeds S. E. St. 
John, Red Front Flour & Feed Co., 
Eau Claire, who is now president of 
the Central Retail Feed association. 

Fred H. Hembrook, F. H. Hembrook 
& Co., Chetek, was elected vice presi- 
dent and J. M. Craemer, Eau Claire 
Elevator Co., Eau Claire, secretary of 
the local organization. 

Thirty-five dealers discussed mutual 
problems at the meeting which was 
sponsored by Mr. Hembrook and A. A. 
Bergeron, A. A. Bergeron & Co., Rice 
Lake. 

Features of the meeting were a dinner 
of freshly caught pike and entertain- 
ment including singing by a harmony 
trio of Mr. Hembrook’s daughters. 


JOHN H. BALL has resigned as 
vice president in charge of purchases 
of Allied Mills, Inc., with plants at 
Peoria, Fort Wayne, Buffalo, Omaha, 
East St. Louis and Owensboro, to ac- 
cept a position as merchandising man- 
ager of the Farmers National Grain 
Corp., Chicago. Mr. Ball was formerly 
president of the United Grain Co. and 
was in the general grain business at 
Duluth and Minneapolis for 18 years. 


He was vice president and assistant 


general manager of the American Mill- 
ing Co. 11 years, becoming associated 
with Allied Mills at the time of the mer- 
ger of the former company and the 
Wayne Feed Mills. Louis Springer, of 
the Chicago office, has been appointed 
purchasing agent for Allied Mills, Inc. 
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Inexpensive Ingredients 


For Mixers 


Poultry Wheat a Specialty 
Barley—All Grades 
Corn—Oats—Mill Oats 
Barley Needles 


Ground Screenings 
Ground Oats Burton Mixer 


Ground Barley 
GROUND SCREENINGS Makes Profit 


with MOLASSES No other feed mixer of equal merit is offered 


e at anywhere near the reasonable price of the 
Fish Meal Burton. For comparatively little investment 
™ ‘ you can secure complete mixing equipment 
Mineral Mixtures that will enable you to produce a better 
feed for less money—sell it under your own 
brand at a better profit. Write for infor- 
mation on the Burton System of Feed Mer- 


GTUHR-SEIDL Co. | | _ =" 


Chamber of Commerce ..... Minneapolis The Burton Feed & Mixer Company 
2844 West Grand Blvd. Detroit, Mich. 


the Special spring steel, 
by reducing feed to long life hammers — 
coarsely ground will outlast . 

condition many sets of buhrs — 
or wide hammers 


Powerful 
electro-magnetic 
separator is protection 


Ti 
CUSTOM MILL 


GUARANTEE 


The Blue Streak Hammer Mill 
is guaranteed unqualifiedly to - 
grind feed better at a lower cost et a puts 
per hundred pounds than any other where you 
mill now on the market. You are want it 
the judge. 


Prater Pulverizer Company. 


ground SKF 

shaft 

Double Row Ball 
arings— 

self-aligning 


ASK THE BLUE STREAK USERS 


(Names and Addresses Upon Request) ee 


throughout— 
Most Blue Streak owners are thoroughly : where 


a lifetime ‘ = 
experienced with all types of feed _ 
grinders. Not one but will tell you that P P C 
Blue Streak is far superior. Doesn’t RATER ULVERIZER O. 
this fact invite an investigation before Dept. U 1829 So. 55th Avenue 
you install a new mill? Send for our 


catelog. It’s free. CHICAGO, ILLINOIS 
You are invited to write us for folder describing our 
All BLUE STREAK Owners {| advertising service to help build your business. Bicase |} 
give size of mill and date purchased. 
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FEEDS AND FEEDING 


Special Department for Our Readers 


Prof. F. B. Morrison 
Cornell University, Ithaca, N. Y. 


Written exclusively for The Feed Bag 


Prof. J. G. Halpin 


University of Wisconsin, Madison 


Halpin Gives Summer Hints 
For Poultry Feeding 


WAS talking with a man the other 
day who said that he was not 
going to make any sun shades for 

his pullets this year because he had 
learned that they needed the sunshine. 
He had read that work at the experi- 
ment station showed that pullets store 
vitamin D, and consequently he was 
planning to keep his pullets out in the 
sun as much as he could. 

Pullets do store the sunshine vitamin 
in their body. We find that the pullets 
running on the range store a consider- 
able amount of this vitamin, whereas 
an old hen laying steadily during the 
summer apparently does not have the 
ability to store very much of it. She 
uses it up from day to day building her 
eggs. 

Summer Sun Too Hot 

Nevertheless, shade is important for 
our climatic conditions during the sum- 
mer months. The sun has a large sup- 
ply of ultra-violet it is true, but sum- 
mer sunshine, in addition to the ultra- 
violet, contains too much heat to make 
it comfortable for the pullets, with the 
result that they will either go into the 
colony house or get into the shade 
somewhere else. If they are forced to 
stay out in the sun, they simply cannot 
do well. It is important to have shade 
during the hot weather so that the pul- 
lets can stay comfortable and continue 
to grow and do well. 

Whenever trees are available they 
make splendid shade for the pullets but 
the colony house should never be placed 
under the shade tree. The house itself 
should be located out in the open within 
150 or 200 feet of a shade tree if pos- 
sible, and then the pullets can go under 
the shade of the tree during the heat 
of the day. 

. Where natural shade is not available, 
then artificial shade can often be sup- 
plied. There are many ways of making 
artificial shade. One scheme has been 
to use old doors or something of that 
sort fastened on frames. Another 
scheme is to take old gate frames and 
cover these with old fence wire and 
then put hay or weeds on the top. 

Feed Pullets in Summer 

In summer it is also important for 

the pullets to have plenty of feed. This 


Feeding School 


Test Yourself with These Questions 


1. How many pounds of feed 
will the average hen con- 
sume in a year? 

2. How many pounds of oys- 
ter shell will the average 
hen consume in a year? 
How many pounds of feed 
will be used for mainten- 
ance by the average hen? 
What important mineral is 
supplied by bone? 

What important mineral is 
supplied by oyster shell? 
What vitamin is found in 
yellow corn but not in 
white corn? 

Nutritional roup is caused 
by a-lack of what vitamin? 
Rickets is caused by a lack 
of what vitamin? 

What is lactose? 

About how many pounds of 
milk solids in 100 lbs. liquid 
skimmilk? 


Turn to Page 31 for Correct Answers 


year a great many are making the mis- 
take of not feeding their growing pul- 
lets enough. It is true that as a rule 
the range furnishes less pasture during 
July and August than it does in May 
and June. Green stuff has a tendency 
to get tough so that the pullets do not 
eat it as readily and they must, as a 
result, be more liberally fed. The prac- 
tice of cutting down on the feed to 
save money is not an economy. Many 
people are doing this and will save a 
few cents in feed cost this week but 
will lose dollars in future incomes. Pul- 
lets that do not get enough to eat dur- 
ing July and August will not lay as 
well this fall and winter as will stock 
of the same breeding which is well fed 
during the growing period. 

On the other hand, it is not wise to 
do the opposite. That is, beat the pullet 
out of a part of her natural growing 
period by feeding her too much rich 
protein mash. We must have a happy 
medium. In July the pullets should be 
kept growing by feeding enough mash 


and grain to meet their needs for pro-. 


tein and energy. If we feed them on 
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rich protein feeds we may bring them 
into egg production during the hot wea- 
ther, which is usually a disadvantage. 
The ideal is to keep them growing 
steadily during the hot weather. 

Keep Range Clean 

On extremely hot days the pullets 
will often need to eat more mash and 
grain than they do on cooler days, the 
reason being that on extremely hot days 
they get out and pasture less. It is im- 
portant during the hot weather to get 
the houses open early in the morning so 
that the chicks can get out on the range 
and pasture before the heat of the day 
comes along. You will find that early 
morning and late afternoon are the 
times that the pullets do the most pas- 
turing during the hot weather. 

A practice that has come into general 
application in recent years is that of 
moving the mash and grain troughs, so 
that none of the range gets worn down 
to bare places. This is an excellent plan 
and one should form the habit of mov- 
ing the feeders every day. If, for any 
reason, the feed troughs cannot be 
moved, then wire covered frames should 
be made and the feeders kept on these. 
In this way any feed that is spilled will 
go down through and will not be recon- 
sumed. Many people have made the 
mistake of thinking that coccidiosis is 
just a spring-time disease and get care- 
less during the summer. Many flocks 
of pullets are ruined by coccidiosis after 
getting a good start. By keeping the 
pullets from reconsuming their drop- 
pings, much can be done to prevent this 
trouble. 

Sometimes the range gets worn and 
dirty. Perhaps some people in your 
section have not been careful and there 
is a dirty bare spot around the colony 
house. In that case it is a good plan 
to move the pullets onto a new loca- 
tion. Often a colony house can be moved 
out into a stubble or into a meadow 
alongside of a corn field. Any fresh lo- 
cation like this makes an excellent sum- 
mer range. 

Need Mash on Range 


In some sections grasshoppers are 
troublesome and the chickens moved out 
into the meadow will catch a lot of 
them and help rid the farm of these 
pests. But it is a very decided mistake 
to think that the grasshoppers will sup- 
ply a complete ration for the pullets. 
In addition to anything of this sort that 
they can find on the range, they must 
have their daily ration of mash or mash 
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and grain. 
In July the old hens have a very de- 
cided tendency to begin to slow down 


on egg production. When this happens 
it is a good plan to cull and sell the less 
desirable ones. If the flock has been 
on dry mash and grain, it is usually a 
good plan to start feeding a little moist 
mash each day. Feeding a moist mix- 
ture in addition to the dry mash has a 
tendency to increase the feed consump- 
tion and help the egg production. When 
eggs are as cheap as they have been 
this summer, it is important to keep 
the flock at top production. 
Parasites Are Problem 

One should remember that in July 
and August parasites are extremely 
troublesome. Many a flock will go down 
in egg production because of severe in- 


festation with external parasites such 
as lice and mites. No matter how good 
your feed, the flock cannot lay well if 
it is badly infested with parasites. There 
are several good ways of getting rid 
of the external parasite. In some sec- 
tions the feed dealers have found it 
necessary to stock and sell some of 
these materials. In other sections the 
drug stores or others have these mater- 
ials in stock and it works out hetter 
to send customers over to the other 
stores, but the important thing is that 
these materials be purchased and used 
because as one feed dealer said the 
other day, “We felt that we could not 
afford to have our feed judged by egg 
production when half of it was going 
to feed lice and mites.” 

It has been found that Sodium Fluor- 


BETTER BUILT BAGS 


BAG FACTORIES » COTTON MILL » BLEACHERY 
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TALK ABouT BAGS! ««« 


(Quoted from Customers’ Letters) 


We want you to know that we 
appreciate your thoughtfulness. 
We have seen all kinds of ser- 
vice, but we have never seen any 
that equals the kind rendered 


by you and your organization. 


WERTHAN BAG CORPORATION 


NASHVILLE » NEW ORLEANS 


THE FEED BAG—AUGUST, 1931 


ide and Blackleaf 40 are very effective 
in killing poultry lice. In warm weather 
Sodium Fluoride is usually used as a 
dip, while the Blackleaf 40 is put on 
the roosts just before the hens go to 
bed at night. Either plan effectively 
exterminates the lice. 

A chicken mite lives in the house 
and consequently any scheme to destroy 
the mite must get after it where it 
lives. It has been found that the wood 
preservatives are very effective in eradi- 
cating mites. There are a number of 
these materials available and are sold | 
under different trade names. 

In Wisconsin I think that Carbolin- 
eum is probably most often used and 
many years of experience have shown 
that this material is very effective in 
destroying mites if it is painted on the 
roosts and nests. In addition, there are 
certain tar paints that apparently can 
be used to effectively destroy the mites. 

Remember that these parasites mul- 
tiply very rapidly during hot weather. 
It is important that every poultry flock 
be given attention so that the hens have 
a chance to utilize their feed for egg 
production and do not have to use a 
part of it to support a host of parasites. 


W. C. STEPHAN, representative of 
the Strong-Scott Manufacturing Co., 
Minneapolis, and T. H. Lennier, have 
leased the flour and feed mill and ele- 
vaton of the Wisconsin Hydro Electric 
Co., at Cambridge, Minn. They took 
possession August 1 and will operate 
only the feed mill and elevator, offer- 
ing grinding and mixing service to 
farmers of the community. In addition, 
they will handle a full line of feeds, 
grain and other feed store merchandise. 
Mr. Stephan writes that he will con- 
tinue on the road for Strong-Scott, giv- 
ing the trade better service than ever. 
He says: “I don’t think I could get 
along without my feed and flour mill 
friends, of which I have so many in 
the states of Wisconsin and Minnesota.” 


WISCONSIN 

Prosser Bros., Turfle Lake, have dis- 
continued business. 

Chas. R. Bandow, Marinette, 
opened a flour and feed store. 

Stahl Implement & Feed Co., She- 
boygan, filed a voluntary petition in 
bankruptcy June 20, listing its assets 
as $34,111 and its liabilities as $40,473. 

A bolt of lightning struck the Theo- 
dore Hanson Feed Mill, Poskin, June 
22, and the resulting fire completely 
destroyed the mill. The loss of $4,000 
was only partially covered by insurance. 

Jerome D. Waterman, owner and 
operator of a feed mill at Fairfield for 
more than 50 years, died recently at 
the age of 75. 

Equity Coop. Feed & Fuel Co., East 
Troy, recently enlarged its plant and 
added several improvements. 

I. W. Page, Danberry, whose feed 
mill burned recently, plans to start a 
store at Grantsburg. 

George Johnson, Oconomowoc, has 
sold his elevator to the American Sweet 
Feed Co., which is converting the build- 
ing into a feed mill. Ray Schwenkert, 
Madison, will manage the new plant. 


has 


HE annual contribution of rough- 

age that the cottonseed makes 

to the feeding industry of the 
South is 1,300,000 tons of cottonseed 
hulls. This immense quantity of hulls 
is used extensively in feeding dairy cat- 
tle, beef cattle, sheep and, to a lim- 
ited extent, to horses and mules. 

Cottonseed hulls are especially valu- 
able as a roughage for feeding dairy 
cattle. They are used as the sole rough- 
age or in combination with other farm- 
grown roughages—silage, hay, fodder, 
etc. The hulls as they come from the 
mill contain more or less lint. This 
material adds to the value of the rough- 
ege especially when it is to be used 
for mixing with the heavy, finely- 
ground concentrates fed to dairy cat- 
tle. Its fluffy, mechanical condition 
livens up a heavy concentrate, makes 
it porous, prevents the feed from form- 
ing a dough-like mass in the digestive 
tract, and makes possibile a complete 
penetration and action of the digestive 
juices. In addition to these good qual- 
ities cottonseed hulls are a uniform pro- 
duct and are comparatively free from 
dirt and other: foreign material so that 
they should be attractive to the farmers 
and to the mixed feed manufacturers 
who are seeking a dependable roughage 
to mix with dairy feeds. 

Thousands and thousands of steers 
are conditioned for the market in the 
South each year on a ration of cotton- 
seed meal and hulls. Steers weighing 
from 700 to 800 pounds are placed on 
feed by giving them two pounds of 
meal and all of the hulls that they will 
consume readiiy each day. The quan- 
tity of meal is increased gradually un- 
til when they are on full feed they are 
consuming a ration composed of 7 or 


Ambitious Dealers Serve 
Little Switzerland 


(Continued from Page Fourteen) 


stopped at the offices of the Roderick 
Lumber Co., Brodhead. The cleanli- 
ness of the entire establishment and 
surroundings was impressive. 


Efficient Grinding Layout 

The firm has a unique, but practical 
installation of its grinding machinery. 
In the basement under the feed ware- 
house and resting on a concrete base 
is a large hammermill. Grain is fed 
into the machine through a chute which 
projects slightly above the ground on 
the outside of the building adjacent to 
the driveway. This arrangement makes 
unloading easy and speeds up the serv- 
ice. The grist is elevated from the 
grinder into a bagger. The farmer has 


but a few minutes to wait from the 
time the grain is dumped into the chute 
until it is ground and loaded back on 
his wagon or truck. 


Cottonseed Hulls Used Widely 
For Livestock Feeding 


8 pounds of meal and 25 to 30 pounds 
of hulls. 


Recently the Mississippi Experiment 
station conducted an experiment to de- 
termine the relative value of the various 
roughages characteristic of their terri- 
tory that are adapted to conditioning 
steers for the market. Five lots of 
steers were used in this test. The re- 
sults of this experiment show that 100 
pounds of cottonseed hulls were equal 
in feeding value to 99.86 pounds of 
Johnson grass hay or 207.17 pounds of 
corn silage, or 251.18 pounds of sor- 
ghum silage, or 277.75 pounds of sa- 
grain silage. 

The value of hulls and meal in ra- 
tions for horses and mules is brought 
out by an extensive survey of the plan- 
ters’ experiences in feeding their work 
stock in the Mississippi Delta this win- 
ter. This study includes accurate feed- 
ing records on 1,600 head of mules as 
well as observations on many hundreds 
of other mules on which it was impos- 
sible to obtain definite feeding informa- 
tion. This study develops the fact that 
1,000 to 1,100 pound idle mules can be 
wintered satisfactorily on a ration com- 
posed of 3 pounds of cottonseed meal 
and 14 pounds of cottonseed hulls per 
mule, per day. The same weight mules 
doing light work were fed successfully 
on a ration composed of 2 pounds of 
cottonseed meal, 3 pounds of grain, 6 
pounds of cottonseed hulls, and 5 
pounds of hay (preferably a legume). 
Similar mules doing heavy work main- 
tained their body weight and rendered 
good service on a ration composed of 
2 pounds of cottonseed meal, 12 pounds 
of grain, 5 pounds of cottonseed hulls, 
and 5 pounds of good quality hay. 


Commercial feeds are stocked in a 
clean, dry warehouse. Hardly a speck 
of dust is discernible in any part of the 
building. As a result of the attention 
it has paid to tidiness and quick service 
the Roderick Lumber Co. enjoys a sub- 
stantial volume of business. 

Humming the words oi “I Miss My 
Swiss,” we swung our automobile back 
towards Milwaukee, leaving Little Swit- 
zerland and its happy folks behind us. 


OLD MILL DESTROYED 

The old Lacey mill, built in 1830, 
and probably the oldest mill in south- 
west Michigan, was destroyed by fire 
recently with an estimated loss of $25,- 
000. The mill was founded by Ephraim 
and Elijah Lacey near Niles, Mich., and 
manufactured a brand of flour known 
as “Lacey’s Best” for 75 years. Niles 
Grain Co. purchased the mill from the 
Lacey descendants in 1908 and has been 
operating it since that date. 
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Speculation 


UST how much shrewdness 

is required for a speculator 

to double his money each year? 

If you had $1,000 or $100,000 

could you double it in the next 
twelve months? 

Could you do it year after 
year? 

Undoubtedly many think 
they could. Many have done it 
for a few years. Many will do 
it this year. 

But we should all realize 
that there is a limit to the 
success of speculation. 

This fact is forcibly stated by 
Philip L. Carret in this short 
paragraph: ‘If a trader start- 
ing with $1,000 could double 
his money every year, he would 
have over $33,000,000,000 in 
twenty-five years.”’ 

He would be rich beyond the 
dreams of any man who ever 
lived. 

Henry Ford is universally 
recognized as a wonder. In 
twenty-five years he created a 
money-making machine 
valued at a billion, but he did 
only one-thirty-third as well 
as the theoretical speculator. 


—Bagology 


INSTALL MIXERS 

Mixers were recently installed by the 
following dealers, according to an an- 
nouncement of the Grain Machinery 
Co., Marion, Ohio: 

A. H. Lois, Bassett, Wis.; Lanesville 
Milling Co., Lanesville, Ind.; B. F. 
Rhoades, Quarryville, Pa.; Fred D. 
Wichoff & Co., Red Bank, N. J.; Lake 
Erie Milling Co., Rock Creek, Ohio; 
J. C. Cramer, Montfort, Wis.; Jones 
Brothers Milling Co., Malad City, Ida- 
ho; Rothermel Brothers, Springfield, 
Mo.; West Salem Equity Exchange, 
West Salem, Ohio; Marion Grain & 
Supply Co., Prospect, Ohio; P. Cutler, 
Inc., Colchester, Conn. 


SHELL EXPORTS GAINING 

Exports of crushed oyster shell from 
the United States for use as an ingred- 
jent in poultry feed, are rapidly increas- 
ing, reports the feedstuffs division of 
the department of commerce. The in- 
dustry centers chiefly around the gulf 
coast and most of the exports go to 
Great Britain and other parts of Eu- 
rope. The oyster shells are valued for 
poultry feeds because of their calcium 
carbonate content. Exports for the 
eight months ending with February of 
this year aggregated 37,258 short tons, 
valued at $339,595, as compared with 
30,713 short tons valued at $284,942, for 
the same period during the preceding 
year. 


CHARLES A. KRAUSE, Sr., presi- 
dent and treasurer, Charles A. Krause 
Milling Co., Milwaukee, recently re- 
turned on the liner Bremen after a tour 
through Europe. He was accompanied 
by Mrs. Krause. 
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A Fast Selling 
Chick Starter Mash 


HERE is a chick ration 
which has been widely adver- 
tised for many years—which 
gives perfect satisfaction 

or the purchase price is 

& returned and which is so 

i429 lowin price this year that 
Nfs thousands of new users 

| #@will be added to the big 


NORTHRUP, KING & CO.’S 


STERLING STARTER 


With Dried Buttermilk, Cod Liver Oil 
And All The Necessary Proteins 


Write for sample and price 


Northrup, King & Co., Feeds and Seeds 


Minneapolis, Minnesota 


WE SELL DEALERS ONLY 


Queen Wheat Feed 


is a Pure 
Wheat offal 
and is man- 
ufactured 
in our own 
mills. Can 
furnish 
Queen in 
straight or 
mixed cars 
with Che- 
rokee Pure 
Bran and 
Cherokee 
Middlings. 


Capital Flour Mills, Inc. 


CORN EXCHANGE 
MINNEAPOLIS, MINNESOTA 


— WHEAT 
MIXED FEED 


—Wheat Low Grade Flour, Red Dog,’ 
Middlings, Bran, Screenings 
not exceeding mill run <a 


— ST. PAUL, MINN. 


Office 315 Corn Exchange ~~ 
MINNEAPOLIS, MINN. 


A sure way to 


MINNEAPOLIS 
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greater profit 


Quality feeds mean repeat business. 
Repeat business means greater profit 
through elimination of sales costs. 


The quality of Occident Feeds has been 
maintained for half a century on a 
ar with Occident Flour. Milled from 
high protein wheat that has been 
washed and scoured (with all screen- 
ings eliminated) the maximum food 
value is found in Occident Feeds. © 
Your trade will be quick to appreciate 
this quality and it will develop repeat 

business for you. 


FEESS 


Occident Hard Wheat Bran 

Occident Hard Wheat Mixed Feed 
Alta Hard Wheat Middlings ' 
Occident Hard Wheat Standard Mid- 


dlings. 
Occident Hard Wheat Flour Middlings 


RUSSELL-MILLER MILLING Co. 


GENERAL OFFICES 
MINNESOTA 


R. L. HERRICK M. H. HERRICK 


100% FOR 
THE DEALERS 


HERRICK 
FEED 
CO. 


Phones 


135 
118 


ILLINOIS 


WHOLESALE 
GRAIN & FEED SHIPPERS 


R. L. HERRICK, Jr. J. M. HERRICK 
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YSTER Shell Products Corp., 

with offices at New York, St. 

Louis and London, Eng., has 
purchased the plant, equipment and 
other assets of Gulf Crushing Co., Mor- 
gan City, La. 

The Oyster Shell Products Corp. was’ 
formed in 1920, to produce crushed 
oyster shell for chicken feed, putting up 
a plant in Berwick, La. and getting 
its raw material supply from Point au 
Fer reef at the mouth of the Atchafalaya 
river. 

The company employed modern meth- 
eds of merchandising in the promotion 
of their Pilot brand shell, in addition 
to producing a clean, pure and properly 
screened shell, packed it in new, heavy 
burlap bags. Many other progressive 
moves then new to the oyster shell in- 
dustry, such as advertising it to the 
trade and to the poultrymen of the 
country, were pioneered. 

These policies and methods soon put 
Pilot in a commanding position in the 
industry and sales have grown to be 


ILLINOIS 


E. W. Birkey, Morton, has installed 
a mixer in his mill, which is known 
as The Morton Mill. 

Evans Seed Co., Rochelle, Ill., has re- 
modeled its offices and increased its 
display room space. 

Fred D. Chappelear, Moberly, Mo., 
leased the Arnold Feed & Milling Co., 
Vandalia, for one year from M. F. Ar- 
no!ld, Chicago, and took possession July 
1. He plans to carry a complete line 
of flour and feeds and will do a jobbing 
and retail business in conjunction with 
the operation of the mill. 

Kriege Hatchery Co., Edwardsville, 
has purchased the Tri-City Seed & 
Commission Co., Granite City, from 
Bischoff Brothers and will operate it 
as a branch of the main store. 

O. H. Hunsaker has erected a feed 
mill in Camp Point. 

Arthur F. Gooch, 65, vice president 
of Gooch Bros. & Co., Bellflower, died 
July 3. 

H. M. Daniels, Potomac, has purch- 
ased a building and has remodeled it 
into a feed mill. 

Peters Grain Co. has discontinued its 
feed business at St. Joseph and Pauline. 

Anna Flour & Feed Co., Anna, has 
purchased the building formerly occu- 
pied by the Marion Hatchery & Poultry 
Co., and will buy and sell poultry and 
eggs in connection with their feed busi- 
ness. 

Walter Long, Camargo, has opened 
up a feed mill. 

Becker Milling Co., Red Bud, has 
purchased the Ziebold mill. 

J. A. Harrison, Bloomington, has pur- 
chased the two elevators of the Mur- 
ray Grain & Supply Co., in Pontiac and 
has leased the firm’s elevator at Cayuga. 

Ottawa Coop. Grain Co., Ottawa, has 
been formed to take over the grain de- 
partment of the Wallace Grain & Sup- 
ply Co. 


Oyster Shell Products Corp. 
Buys Gulf Crushing Co. 


the largest in the world, with a nation- 
wide distribution as well as a large sale 
abroad. 

In the taking over of Gulf Crushing 
Co., which was organized a few years 
later, the Oyster Shell Products Corp. 
comes into possession of another large 
volume of sales, together with additional 
production facilities. The latter will en- 
able them to take care of the growing 
demand for Pilot and Reef brands. 

The Oyster Shell Products Corp. will 
continue to manufacture Reef brand and 
distribute it through dealers and jobbers 
and there will be no change in the 
policies of selling Pilot brand and the 
methods of the Oyster Shell Products 
Corp., or its official personnel. Robert 
Crawford, vice president of Gulf Crush- 
ing Co., has been elected vice president 
of the Oyster Shell Products Corp. Ar- 
thur Ackerman is its president. The 
other officers are Gustaf Ackerman, 
Cameron Leverich and W. J. Wester- 
man. 


H. K. Cochran Co., Little Rock, 
Ark., has increased the sale of chick 
feed by packing its products in a heavy 
cardboard container which can be read- 
ily converted into a self feeder by the 
consumer. Dotted lines indicate where 
the container is to be cut, the flap is 
pushed inward, a stiff wire, furnished 
with the package is inserted across the 
opening, and a hopper is provided. The 
illustration above shows the patented 
containers in use, one of them packed 
with the firm’s own feed and the other 
with Pilot Brand oyster shell. The new 
device eliminates waste and enables the 
feeder to keep the necessary ingredi- 
ents before his chicks at all times. 


Letters from 


Our Readers 


Offers His Help 


We always have the interest of our 
customer at heart and if we can be of 
any assistance to you in the campaign 
which you are waging against the port- 
able feed grinder; we hope you will not 
hesitate to get in touch with us. 

H. M. SOARS 
Sprout, Waldron & Co. 
Muncy, Pa. 


High-Grade Paper 


I read your July issue from cover to 
cover, and it was most interesting. Fact 
is, I am going to start bragging about 
you to my friends. You have a high- 
grade paper—okay, Dave. 

J. B. MANASSE 
Werthan Bag Corporation 
Chicago, Ill. 

* 


Approves Editorial 


I particularly noted the editorial en- 
titled “Merchandising vs. Speculation” 
in your June issue. This is a mighty 
good article. I like to see articles of 
this kind in the trade journals. 

R. D. WARD 
Flory Milling Co. 
Bangor, Pa. 

x ok 


Leading the Field 
I can say that The Feed Bag, with- 
out any attempt to be fulsome, is far 
and away the leading feed paper in the 
field, from the standpoint of editorial 
policy, merchandising emphasis and lay- 


out. 
F. HARVEY MORSE 
Maplewood, Mo. 
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Only The Feed Bag 


We are very pleased to have the 
write-up you gave us in The Feed Bag. 
We sure had a lot of pleasure reading 
about ourselves and the pictures turned 
out very good. 

All the boys around the mill read 
The Feed Bag. We have other trade 
papers, but for some reason they do 
not read any other than The Feed Bag. 

Our best wishes for your success. 

T. R. EVENSON 
Monroe Roller Mills 
Monroe, Wis. 


Likes Circulars 


Inclosed please find check for $4.50 
for 250 of your circulars entitled: “Hap- 
py Is the Farmer Who Goes to the 
Mill.” Something sure ought to be 
done about portable mills, as they do 
not only hurt our business but they hurt 
all the business men in the small towns. 
We think that all feed dealers should 
be so thankful for the attitude you are 
taking in the matter. Thanks to you. 

MOYER FEED & COAL CO. 
Lodi, . 
* * 
Saves Clippings 

The May issue of The Feed Bag has 
just been received and I thought I 
would drop you a line and say that I 
think this is one of the best issues I 
have read. It contains several articles 
which I am clipping to keep and which 
seem to me to be full of good business 
and common sense. 

BENTLEY DADMUN 
The Dadmun Co. 
Whitewater, Wis. 
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MARK TWAIN 
WAS 
WRONG 


When he said that people seemed 
to talk a lot about the weather 
but didn’t do anything about it. 


Most Elevator and Mill Owners do 
something about it by carrying 
complete Windstorm and Hail 


Insurance. 
e 


If you haven’t done anything about it, 
write, wire or call 


THE MILL MUTUALS 


Mutual Fire Prevention Bureau 
230 East Ohio Street Chicago, Illinois 


Calcium and Phosphate in 
Nature’s Balanced Proportion 


DICAPHO 


97% Digestible 


For Dairy Feed and Calf 
Meal—To Produce . 


For Laying Mashes—To 
Produce . 


For Growing Mashes— 
To Produce 


*| Straight Breast Bones 


Also for Pig Meals and Horse Feeds 


THE MOST READILY DIGESTIBLE CALCIUM 
PHOSPHATE FOR FEED RATIONS 


For Convenient Feeding 


DICAPHO-SALT 


Manufactured by: 
BAY CHEMICAL CO., Inc. 
New Orleans, La. 


WRITE TODAY FOR BOOKLET AND PRICES 


Healthy Cows 
Stronger Calves 


( Better Textured Shells 
. (Firm Yolks—More Eggs 


ft Bea Milk at Lower Cost 


Strong Bone Structure 
Perfect Health 
Splendid Vitality 


Rapid Growth 


Chicago Sales Office: 
360 N. MICHIGAN AVE. 
Chicago, Illinois 


Deutsch & Sickert 
Company 


400-402 Chamber of Commerce, MILWAUKEE, WIS. 


REPRESENTATIVE OF 


A. E. STALEY MFG. CO. 


Corn Gluten Feed . . . 23% Protein 
Corn Germ Meal .. . 18% Protein 


Staley’s Soy Bean Oil Meal 
40% Protein 


Straight and Mixed Cars 


DISTRIBUTORS 
PILOT BRAND and PURITAN BRAND 
Genuine Oyster Shells 
Write for delivered prices 


Get our CORN and OAT Prices 


Feeds of all kinds also Hay— 
Alfalfa Hay a Specialty 


Use the Phone—Call 


Marquette 3140-3141 


Feeds and Feeding 


Latest Complete Illustrated Edition 


By Henry anv Morrison 


Write for your 


Feeds and Feeding . $4.50 


Feeds and Feeding 
with THE Bac 
for one year.... . $5.50 


Che feed Bag 


210 E. Michigan Street 


A GOOD BOOK TO READ. 


It will give you the most com- 
plete and accurate informa- 
tion available on feeding, feed 
ingredients and feed mixing. 
A big help in merchandising. 


copy. 


Milwaukee, Wis. 
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Trade Endorses The Feed Bag 
Merchandising Editorial 


ORE than 12,000 reprints of the 

editorial entitled ‘“Merchandis- 

ing vs. Speculation” published 
in the June issue of The Feed Bag, were 
purchased by commercial feed manufac- 
turers of the United States for distribu- 
tion to their customers. 

The editorial was strongly endorsed 
by these manufacturers as well as many 
other persons in the industry who wrote 
letters to The Feed Bag similar to the 
one following, which was written on 
July 27, by A. C. Palmer, president of 
the Tioga-Empire Feed Mills, Inc., Wa- 
verly, N. Y. 

“On returning to the office after six 
weeks absence I have noted with in- 
terest your recent editorial “urging the 
feed trade to sound merchandising based 
on the merit of the goods rather than 
on a speculative price basis. I wish to 
commend you most heartily for I be- 
lieve that the policy you advocate is 
absolutely sound and right.” 

C. P. Clark, chairman of the special 
committee of the American Feed Manu- 
facturers association, sponsoring the 
National Feed Merchandising council, 
was the first to order a supply of the re- 
prints. He sent copies to all members 


Price Adjustment Must 
Precede Recovery 


(Continued from Page Eighteen) 


sound, for insofar as price weakness 
was a result of lowered costs of pro- 
duction, the lowering of wages would 
further reduce costs and hinder price 
recovery rather than help it. Insofar, 
moreover, as price weakness has been 
due to weakness in purchasing power 
it would, of course, only accentuate this 
weakness and make a bad matter worse 
to scale wages down in a general move- 
ment. 

The further we go in an analysis of 
proposals for remedying the business 
situation the more apparent it becomes 
that price reconstruction is not only 
the most logical but the most hopeful 
way out. The readjustment of prices 
to a new level 25 or 35: per cent below 
the pre-depression level will (1) correct 
the inflation which made the price level 
unsound two years ago; (2) restore con- 
fidence in business by restoring con- 
fidence in prices; (3) restore purchas- 
ing power by the regrouping of prices 
in their normal relationships and by 
closing the gap between retail and 
wholesale prices; (4) restore employ- 
ment and normal business volume 
through restored purchasing power. 

Remembering that average wholesale 
prices are not 25 per cent below the 
pre-depression level and that the aver- 
age of world raw materials is about 40 
per cent below pre-depression levels, 


of the council, urging that it be multi- 
graphed or reprints ordered for distri- 
bution to the trade. 

The editorial was also strongly en- 
dorsed and read in full by Fred Zinn, 
president of the Michigan Grain, Feed 
& Hay Dealers association, at the an- 
nual meeting of his organization, held 
at Flint, July 17. 

Manufacturers who ordered reprints 
of the editorial from The Feed Bag in- 
clude the Quaker Oats Co., Chicago, 
Memphis, Utica and Philadelphia; Kas- 
co Mills, Inc., Toledo; John W. Eshel- 
man & Sons, Lancaster, Pa; A. K. 
Zinn & Co., Battle Creek, Mich., and 
Phelps & Sibley Co., Cuba, N. Y. 

E. M. Hoffecker, John W. Eshelman 
& Sons, Lancaster, Pa., in ordering his 
supply of reprints, wrote: “We want to 
put this article into the hands of every 
one of our dealers. You are right; the 
feed industry must change its psychol- 
ogy and merchandise feeds instead of 
endeavoring to beat the market.” 

The Feed Bag still has a small sup- 
ply of these reprints on hand and will 
be glad to send a copy free of charge 
to any readers who may have missed 
seeing the editorial when published in 
the June number. 


I shall, for the near future, regard it 
as prima facie good news when I hear 
that a given price has gone down if that 
price has not previously taken as much 
as a 25 per cent decline since this de- 
pression started. And I shall consider 
it prima facie good news to hear that 
a given price has risen if that com- 
modity has previously declined in ex- 
cess of 40 per cent. 

From now on this year I shall en- 
deavor to measure business risks in 
terms of whether or not the business 
concerns involved have taken the de- 
flation and written off commodity prices 
in line with the trend of the times. 


FLOUR SACK GOWNS 

Because of the decided trend toward 
home baking with the advent of the 
depression these ladies who recently at- 
tended a hard time party at the Wash- 
tenaw Country club, Ypsilanti, Mich., 
believed it appropriate to attire them- 
selves in dresses made from flour sacks. 
The men conformed with the idea by 
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Answers to Questions 
On Page 25 


80 lbs. 

3 to 3% lbs. 

60 to 64 Ibs. 
Calcium Phosphate. 
Calcium Carbonate. 
Vitamin A. 
Vitamin A. 
Vitamin D. 

Milk Sugar. 

About 10 Ibs. 


Morris Werthan Dies 
At Nashville 


Morris Werthan, president of the 
Werthan Bag Corp., Nashville, Tenn., 
died on August 2 as a result of an in- 
fection which followed the removal of 
a bursted appendix. Mr. Werthan was 
operated on July 25, and was reported 
to be doing nicely until the following 
Thursday when he was discovered to 
be suffering from streptococcus poison- 
ing. Mr. Werthan was 55 years old, and 
starting from scratch in 1901, he de- 
veloped the Werthan Bag Corp. as one 
of the largest firms in the business. The 
Werthan Bag Corp. is the largest in- 
dustry in Nashville where Mr. Werthan 
was the leading citizen and a substan- 
tial contributor to many charities. He 
was well liked throughout the feed in- 
dustry and his death comes as a severe 
shock and loss to hosts of friends. The 
business will be continued by his broth- 
er, Joe Werthan and his sons, Albert 
and Bernhard, who survive. 


GUY H. COONS has been appointed 
to handle sales of crushed reef oyster 
shell for Shellbuilder, Inc., Houston, 
Tex., in Wisconsin, Illinois and upper 
Michigan. Mr. Coons maintains offices 
at 342 North Water street, Milwaukee, 
and was formerly associated with the 
Gulf Crushing Co. 


wearing white overalls and caps. Sacks 
from which the dresses were made and 
the caps worn by the men were fur- 
nished by the King Midas Mill Co., 
Minneapolis. Paris fashion leaders, 
looking for something new, attractive 
and economical to recommend for sum- 
mer wear should be able to gain some 
valuable ideas from this picture. 
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Gus. 
Michigan Dealers 


(Continued from Page Twenty-one) 


Marotzke Heads 


upon the possession of knowledge and 
the use of judgment and that much 
knowledge could be gained by exchang- 
ing experiences with others in the trade 
at district meetings. 

Attorney Howard Cline, Flint, pre- 
sented a paper on “Hazards of Buying 
Mortgaged Farm Crops”. His remarks 
and the discussion which followed re- 
vealed that dealers were often innecent 
victims in purchasing mortgaged grain 
and a committee including W. I. Bliss, 
Saginaw, Mr. Cline and Frank Howlin, 
Owasso, was appointed to consider the 
advisability of seeking legislative relief. 

W. G. Geagley, chief analyst, Michi- 
gan department of agriculture, Lansing, 
explained Michigan feed laws in their 
relation to the retail feed dealer. C. 
E. Noyes, Jackson, predicted low prices 
on hay for the ensuing year, express- 
ing the belief that the crop must be 
handled on a very small margin and L. 


E. Marshall, Lansing, discussed the 
present grain situation. 

Committees which served during the 
convention were: 

Resolutions: H. R. White, Scotts; 
Eugene Wallace, Battle Creek; W. I. 
Biles, Saginaw, and Joseph Frutchey, 
Saginaw. 

Auditing: Ray Smith, Lake Odessa; 
Bard Pomeroy, Middleton, and Mrs. G. 
W. Flaherty, Charlotte. 

Nominations: R. E. Ward, Jackson; 
Ray Kent, Reed City; L. M. Swift, 
Lansing; C. E. Noyes, Jackson, and 
Guy E. Rowell, Yale. 


FARM WAGES LOW 

Farm wages are down to the lowest 
level recorded within the past 15 years, 
according to a report issued by the 
United States department of agriculture. 
The decline, it is pointed out, is es- 
pecially significant in view of the fact 
that an advance is usually registered 
from April 1 to July 1. Reductions 
were the result of a plentiful supply of 
workers and a much lower demand for 
farm help. 


‘THE most practical form of molasses 
ever introduced. Without special equip- 
ment, you can add any desired percentage 


of molasses to your products. 
the efficiency of every formula and is es- 
pecially effective in poultry mashes. 
report excellent results, and many are making fine pro- 
fits retailing this new molasses meal to their customers. 
Write today for full information and delivered prices. 


Increases 


Mixers everywhere 


THE WOOSTER FEED MANUFACTURING CO., Wooster, Ohio. 


Made in 9 sizes. Belt or motor 
driven. Single and double head. 


SMALL GRAINS 


in greater volume will be ground into Feed this year than ever before. 
Millers that operate DIAMOND MILLS will grind a large portion of 
this grain efficiently and economically. The grinding season is here. 
We have a Diamond Mill to fit your needs. 


Diamond Huller Co., Winona, Minn. 


Gruendler Announces 3 
Types of Grinders 


Gruendler Crusher & Pulverizer Co., 
St. Louis, Mo., announces that it is 
conforming to the policy of feed dealers 
and manufacturers and providing grind- 
ing equipment that makes it possible 
to cut production costs. Three types 
of units are offered to serve either the 
large or small manufacturer or the 
custom mill. 


The Aristocrat Peerless is one of the 
new units. It represents a radical de- 
parture in grinder manufacturing, in 
that it operates at slow speed with a 
resultant high quality of grinding and 
low operating cost. 


Another unit announced by the com- 
pany is the Dictator, which is especially 
constructed to handle ear corn, cotton- 
seed cake and all free flowing grains. 

For the smaller manufacturer, who 
desires to lower the feed cost of the 
farmer and still find a larger market for 
his mixed feed, a combination machine 
for grinding roughage, hay and ear 
corn is provided by the firm. 

William P. Gruendler, vice president 
and salesmanager of the company, an- 
nounces that complete information on 
all three units with cost estimates will 
be gladly furnished on request. All 
communications should be addressed to 
the Gruendler Crusher & Pulverizer Co., 
2915 North Market, St. Louis, Mo. 


Pecos Valley Alfalfa Mill 


Hagerman,N.M. . 


FADO 


Alfalfa Meal of Quality 
Always Available 


Write or Wire 
For Current Prices 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, N. M. 
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SPRINGVILLE ROLLER MILLS, 
Springville, N. Y., recently entertained 
its employes at an all day outing. 


FRANK T. TODD, 60, Lockport, N. 
Y., a member of J. J. Jackson & Son, 
feed and produce dealers for more than 
20 years and a well-known civic leader, 
died July 17 following an illness of sev- 
eral months. He retired from active 
business in 1927. 


HENRY DOUBLEDAY WATERS, 
Buffalo, died recently at the age of 77. 
Mr. Waters operated extensively in 
feeds and grain on the Buffalo Corn 
Exchange for many years and served 
as president of the exchange for six 
years. He maintained a large mill and 
elevator until his retirement in 1920, 
after 38 years of activity. 


MILLARD P. RYLEY, Eggerts- 
ville, N. Y., a suburb of Buffalo, is dead. 
Mr. Ryley started in the feed business 
in Scranton, Pa., and moved to Buffalo 
more than 30 years ago, where he oper- 
ated the Lackawanna Milling & Eleva- 
tor Co. After the plant was burned 
in 1910, he built and operated the Globe 
Mill until recently. 


THOMAS REED HOSKINS, 74, 
died on June 25 in Kane, Pa. He was 
stricken while motoring with members 
of his family and passed away soon 
after he was taken to Kane for treat- 
ment. Mr. Hoskins established the 
Kane Roller Mills in 1884, this firm 
later becoming the Kane Milling Co. 


OHIO 

Lewis & Drake, Inc., Lebanon, have 
completed their new warehouse which 
will be used for storing a complete line 
of feeds and seeds. 

Harlem Feed & Milling Co., Harlem 
Springs, has opened a feed store. 

J. B. Steinberger, Canton, has pur- 
chased an old mill in Malvern and is 
remodeling it into a feed mill. 

Wayne Cash Feed Store, Mount Ver- 
non, has installed a feed mixer. 

Brown-Burnworth Co., Bremen, has 
installed a hammermill and a feed mixer 
in its warehouse. 

Scott DeBolt, Upper Sandusky, has 
purchased the Crouse Feed & Supply 
Co., and changed its name to DeBolt 
Feed & Supply Store. 

Fire of undetermined origin destroyed 
the feed warehouse of the Loudenslager 
Flour Mill, Tiffin, July 14, with an esti- 
mated loss of $8,000. 

Stanley West, Wilmington, Ohio sales 
representative for the Nowak Milling 
Co., Hammond, Ind., has resigned and 
purchased the Community Coal & Feed 
Co., Blanchester, from Norman Irvin. 

L. C. Brown, Lewisburg, has pur- 
chased the Lewisburg Feed & Supply 
Co., from Harley J. Moore. 

Ellis Early has been appointed mana- 
ger of the feed department of the Early 
& Daniel Co., Cincinnati, succeeding G. 
E. Linder, who will manage the Pin- 
nacle Mills, Morristown, Tenn. 

John Moore is planning a new loca- 
tion for a flour and feed mill to replace 
the one at Mount Pleasant destroyed 
by fire. 


Pure Cane Molasses 
FOR FEED MIXING | 


Y 


‘SUGAR CANE 
PLANTATION 


DY 


PIER H, PORT RICHMOND 
Philadelphiay~ Pa. 


‘‘All your needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


HENRY LICHTIG & CO., Kansas City, Mo................-+-: Milo and Kaffir 
FAIRMONT CREAMERY CoO., Dried Buttermilk 
OHN F. CRAIG & COMPANY, Philadelphia, Pa........... Blackstrap Molasses 
MUTUAL RENDERING CO., Philadelphia, Pa.................---++: eat Scrap 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................ Oyster Shells 


Poultrymen like 


because: 


1. Shellbuilder is crushed from selected shell, dredged from the 
shell reefs of the Gulf of Mexico. 


2. Shellbuilder is crushed in the most modern and efficient 
plant in the country. 


3. Shellbuilder is highly digestible, bright in color, odorless. 


4. Shellbuilder is a product of the highest quality, produced at 
low cost and sold for a fair price. 


You'll like both. 
Address our nearest representative: 


Guy H. Coons, J. T. SEXTON & Co., 
342 North Water Street 354 Board of Trade Building 
Milwaukee, Wisconsin Kansas City, Missouri 


WALTER HAERTEL PRODUCTS CO., 
Flour Exchange Building 
Minneapolis, Minnesota 


OR 
SHELLBUILDER, Ine. 


Cotton Exchange Building, Houston, Texas 


Write for samples (three sizes) and a price. 
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When you handle ; 
Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the 
world produces--and it doesn’t 


cost you one cent more than T SCRAPS} : 
’ the other kind. FOR POULTRY |= 


Darling & Company 
Department A, Chicage, Ill. 


STATE DISTRIBUTORS 
LaBUDDE FEED & GRAIN CO. Milwaukee. 


Cottonseed Meal 


ALL GRADES 
Arrival Drafts 


Quick Shipments 


Humphreys-Godwin Co. 
Established 1898 MEMPHIS, TENN. 


We Solicit Your Inquiries 
€ 
ALPINE BRAND 


FEEDING OAT PRODUCTS 
CANADIAN and DOMESTIC MILLFEEDS 
SCREENINGS 


ALL KINDS GROUND AND UNGROUND 
€ 


Write, wire or phone Main 4969 for Quotations. 


J. A. FORREST CO. 


Feed Merchants 


Straight or Mixed Cars. 


SECURITY BLDG. SINCE 1900 MINNEAPOLIS 
BETTER SERVICE’”’ 
Phone Phone 
GENEVA GENEVA 
7389 7389 


HIAWATHA GRAIN COMPANY 
GRAIN MERCHANTS 
MINNEAPOLIS 


INNE SOTA 
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Stearns Improves New 
AC Separator 


Additional improvements to the new 
Stearns magnetic separator, recently 
placed on the market by the Magnetic 
Mfg. Co., Milwaukee, are announced. 

The unit has been perfected to oper- 
ate on 220 volts, AC current, as well as 
110 volts. This new: feature enables 
the dealer to connect the separator di- 
rectly to the motor starting switch on 
the power circuit, thus eliminating the 
necessity of turning on a_ separate 
switch from the 110 volt lighting circuit. 

Manual control of the power box for 
discharging magnetic material, and 
which will open the AC current to the 
rectifier as well as the DC current to 
the magnet, is also provided in the new 
improvements. This feature, it is point- 
ed out, increases the life of the recti- 
fier and eliminates the need of addition- 
al control. 

The company reports that more than 
200 of the new units have been installed 
since March 1. 


KASCO MILLS, Inc., Waverly, N. 
Y., is now sponsoring a broadcast at 
9:30 a. m. each Monday, Wednesday 
and Friday over station WNBF, Bing- 
hamton, 1,500 k. c. The broadcast opens 
and closes with a male quartet singing, 
“Down by the Old Mill Stream”, and 
includes talks on such subjects as 
“Culls Are Costly”, “When You Milk 
the Cow”, “Feeding on Pasture”, etc. 


ICOLLET 
HOTEL 


the Gateway”’ 


Minneapolis 
NICOLLET -WASHINGTON 
HENNEPIN AVENUES 


— 
First Class Rooms 
AND 
Three Restaurants 
at MODERATE RATES 


Excellent Food 
Courteous Serviee 


CRUOL FIORE MAX. 20% = 
: 
> 
| \ 
i | i: | 
| 
| of | 
| | 
| 
| | | 
j 
| 
| | 
| 
Central Location | 
Ww. B. GLARK, | 
Meme of WCCO Seedies 
: }} 
Tee 
You 


Ghe 


Grain Go. 


Established 1892 


GRAM 2a S55” A TRADE MARK of Distinction 


Representing the Finest Quality 
Line of POULTRY—DAIRY—HORSE 
RABBIT and STOCK FEEDS. 


Results Determine the Value of Flory Feeds 
Manufactured by 


FLORY MILLING CO. INC. 


EST. SINCE 1853 BANGOR, PA. 


MILWAUKEE, - WISCONSIN 


Doughhoy 
IF IN NEED pee 
of Starter 
for 
Dried Skimmilk Faster 
Growth 


or Pure 
OUR poultrymen will appreciate the 


the results they obtain from Dough- 
Dried Butter milk boy Chick Starter Mash. Yeast foam 
in Doughboy Starter Mash lowers the 

mortality and increases the growth of 

It Will Pay You to Wire US the chicks. It promotes healthy flocks 
: and keeps poultrymen satisfied so that 

they become good customers for Dough- 

Car Lots Ton Lots boy Laying Mash. Are you handling 
Doughboy feeds? 


La Budde Feed & Grain Co. 
neater WISCONSIN . New Richmond Roller Mills Co. 


Anything In Feeds NEW RICHMOND, WIS. 


“Look for the Soldier on Every Sack’’ 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


HAY FOR SALE 
-Clover-Timothy and Clover Mixed- 
Delivered prices quoted. JOHN 
DEVLIN HAY CO., 192 North Clark street, 
Chicago, Ill. 


ELECTRIC MOTORS FOR SALE 
Hundreds of ‘‘Rockford Rebuilt’’ machines, all 
makes, types and sizes available for immediate 
shipment. All thoroughly overhauled and recon- 
ditioned, fully covered by our “One Year Guar- 
antee”’ “4 mechanical defects. 
r complete stock list. 
LLETIN No. 38. 
Sixty illustrated pages of motors, generators, 
transformers, etc., mailed free on request. 
OCKFORD POWER MACHINERY CoO. 
616-618 Sixth Street, Rockford, Ill. 


MINNESOTA 

At the annual meeting of the Farmers 
Coop. Elevator Co., Appleton, July 14, 
George C. Steinle was elected president 
and William S. Danens retained as man- 
ager. 

D. A. Muttin 
manager of the 
Store, Wadena. 

Farmers Coop. Elevator Co., Belle 
Plaine, has reorganized and incorpor- 
ated, changing its name to Farmers Ele- 
vator Co. 

James W. Conway, Herman Isker 
and Albert Schaumkesel, Waseca, have 
purchased the elevator of the Waseca 
Farmers Elevator Co. 

Pacific Grain Co., Winthrop, has pur- 
chased the elevator and feed mill of the 
Farmers Elevator Co. 


has been appointed 
adena Flour & Feed 


E.J. KOPPELKAM CO. 


GRAIN FUTURES 


373 Broadway 
MILWAUKEE, WISCONSIN 


Phones Broadway 0032, Daly 0783 


Member Chamber of Commerce 


FEED SALESMEN WANTED 
For Wisconsin. in first letter 
>and how many dealers you are now calling 
on Write WS-81, c/o THE EEED BAG, 210 
East Michigan street, Milwaukee, Wis. 


BUSINESS FOR SALE 
Flour, feed, feed grinding and feed mixing, coal, 
tile, seeds and grain business for sale. Also 
model grocery store and connected dwelling. 
Good location in eastern Wisconsin. For full 
information write BC-82, c/o THE FEED BAG, 
210 East Michigan street, Miiwaukee, Wis. 


FEED SALESMAN WANTED 

Highgrade, experienced salesman wanted to 
sell me line of feed in Virginia, North Caro- 
lina, Western Maryland and Western Pennsyl- 
vania—an for real 
age, height, weight, experience, previous tonnage 
porn power. Address O. M. KELLER, 
c/o Kasco Mills, Toledo, Ohio. 


E. E. BORROR, Marysville, Ohio, 
has purchased the Sunshine Feed Store 
which he has managed for the past year 
and a half and has changed the name 
to Marysville Feed store. A_ batch 
mixer and a hammer mill have been 
installed. 


GROUND OaT GROATS 


Low Fibre Content 
NORTH EAST FEED MILL CO. 


MINNEAPOLIS, MINN. 


Announcing a 
Special Arrangement 


on 
Meat Scraps 
Quantity Discounts 
Dealers Only 


Truck Loads or Car Loads 
So. St. Paul or Minneapolis 


Maney Bros. Mill & Elev. Co. 


MINNEAPOLIS, MINN. 
Telephone Main 3307 Collect 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
SPECIALIZE IN 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother’s Best Flour 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


M.G. RANKIN & Co. 
GRAIN 


Chamber of Commerce 
MILWAUKEE, WIS. 


Swedish Type 


POULTRY OATS 


Toledo Official Grades and Weights 
BULK OR SACKED 


J. F. ZAHM & CO. 


TOLEDO, OHIO SINCE 1879 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’”’ 


REGISTERSO 


BADGER BRAND 


Selected Seeds 
and Seed Corn 


L.Teweles Seed Co. 


Milwaukee, Wisconsin 


usiness 
expands with 


Printed messages 
They are profitable 
ORTSCH 
BROS. Co. 
Estasuisuep 1894 
PRINTERS 


LITHOGRAPHERS 
BINDERS 


522 MILWAUKEE STREET 


1076 WISCONSIN 
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FEED SALES INCREASE 
Feed distributed by the Eastern 
States Farmers’ Exchange, Springfield, 


Mass., for the month*of June was 20,- | 


053 tons as compared to 17,241 during 
the same period last year. The total 
for the first six months of this year 
was 126,293 tons as compared to 112,- 
732 during the first half of 1930. 


FEED BILL PASSED 

The Corzine bill, providing for a tax 
of $25.00 per brand on mixed feeds and 
granting an option of paying $1.00 per 
brand and 10 cents additional for each 
ton sold, has passed in Illinois. The 
measure was strongly supported by the 
smaller grinders of the state. 


KENTUCKY 

O. L. Mulligan, Georgetown, has 
opened a feed store. 

Ohio River Mills, Owensboro, has 
been incorporated with a capital stock 
of $150,000 by Robert P. O’Brien, A. B. 
McCarty and W. F. Robinson. Stock 
and poultry feeds will be manufactured. 

TENNESSEE 

J. W. Skinner, Collierville, has pur- 
chased the Swift & Co. gin and the 
property adjacent and is installing feed 
machinery. 

W. N. Butler & Co., Columbia, has 
completed building a modern warehouse 
and elevator which provides 5,000 addi- 
tional feet of floor space. 

Memphis Feed & Poultry Co., Mem- 
phis, has been incorporated by P. M. 
Davis, S. H. Sevier and Wayne Falkner, 
to do a wholesale feed and poultry busi- 
ness. 


INCREASE THE 


MILK YIELD 
BY FEEDING 


PURITY DRIED 
GRAINS 


Protein 21% Fat 6% 


A perfect feed for the 

Dairy Cow and all 

other farm animals. 
WRITE 


Jos. Schlitz Beverage Co. 
Dept G. Milwaukee, Wis. 


BALANCE 


Is All-Important 
—in Oil—and Feed! 


Without proper balance both 
fail to do what is expected of 
them. It is important, there- 
fore, to specify and use MAR- 
DEN’S—a pure Newfoundland 
cod liver oil that supplies both 
“A” and “D” vitamins in all 
their originai and natural bal- 
ance. You pay no premium for 
this protection — MARDEN’S 
—- costs LESS per feed 
on! 


Write for booklet and low 
quantity prices today. 


MARDEN’S 
CERTIFIED 


COD LIVER OIL 


MARDEN-WILD CORP. 


512 Columbia St., - Somerville, Mass. 
212 East Ohio St., - Chicago, IIl. 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


Molasses 
Peat Moss 
Pearl Grit 
Salt 


Car Lots .. Ton Lots 


FEED SUPPLIES, INC. 
506 Chamber of Commerce 
Milwaukee Wisconsin 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds- 


The Denver Alfalfa 


Milling, & Products Co. 


LAMAR, COLORADO 


Pierce Bldg. 
St. Louis, Mo. 
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LOUISIANA SALT 


**Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 
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ull We believe our service to 
be as good as any other— 
220 Corn Exchange, Minneapolis 


| 


Feed and Grain 
WS: wish to thank our 


many friends and 
patrons for the gen- 
erous support given 
our new feed depart- 
ment now operating 
under the direction of 
Mr. William Moll. 


Yet every individual con- 
nected with the organiza- 
tion is striving to make it 
better in order that we may 
merit more of your business. 


Please address your nearest office. 


Newsome Millfeed Co. 


938 Board of Trade, Kansas City 


| Midland Hay & Feed Co. 


222 Corn Exchange, Minneapolis 
Reliance Feed Co. 


166 W. Jackson Boulevard, Chicago 


THE RIEBS CO. 


Mitchell Building Phone Daly 0336 
MILWAUKEE 


ewsome Feed & Grain Co. 
Pittsburgh, Pennsylvania 


In the new G.L. F. 


is to be seen the biggest battery of corn cutters in existence. 


EUREKAS 


EUREKAS 


420 TO 480 TONS DAILY CAPACITY 


“‘There’s a reason.”” The G. L. F. organization seeks the best and buys the best. 
You should become acquainted with Eureka Corn Cutters. Ask for our FB 122 bulletin. 


S. Howes Co., Inc. Silver Creek, N. Y. 
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R. AVERAGE POULTRYMAN is 
your best market, because there are 
more in his class than in any other. 

He has a pretty sizable operation, too, 
and with his family he does most of the 
work himself. So you can see, he has 
plenty to keep him busy. 

He appreciates being saved unnecessary 
chores, one of which is the mixing of cod 
liver oil in his feeds, particularly if in 
purchasing mashes with Nopco XX in- 
corporated by the manufacturer he can at 
the same time save himself money. 

Over 600 feed manufacturers are now 
using Nopco XX in their mashes and are 
therefore equipped to save Mr. Average Poultryman both 
time and money. Incidentally, Nopeco XX is helping these 
manufacturers to attract new customers and to hold old ones. 
Are you so equipped ? 


Complete details on Nopco XX and our cooperative mer- 
chandising plan are available to any feed manufacturer. 
Write today. 


NATIONAL. OIL PRODUCTS CO., INC. 


BOSTON CHICAGO SAN FRANCISCO 
EXECUTIVE OFFICES: 38 ESSEX ST., HARRISON, N. J. 
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You cannot make a mistake by 


recommending a superior article. 


Quality is the surest foundation for 
a permanent success. 


THE HIGHEST 


PRICED FLOUR 
IN AMERICA 
AND 
TRERIGHEST WORTH ALL 


KING MIDAS 
Sells Easily 


Satisfies 
Housewives 
Bakers 
Grocers 


Brings Repeat 
Orders 


. King Midas Mill Co, Minneapolis, Minn. 
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